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What we need to challenge and 
change is the very path we have 
mapped for ourselves towards 
growth and development.  We 
no longer are doing business in a 
climate of change, but have to shape 
our business for climate change.  
But the business environment 
in South Africa and Africa as a 
whole is even more dynamic, more 
complex – as we are confronted with 
chronic interlocking socio-economic 
problems of poverty, food insecurity, 
limited energy access, increasing 
youth unemployment, escalating 
debt, and volatile market forces. 
How do we challenge our path to 
growth and development when we 
have these demands that require 
immediate attention? 

Our experience as WWF has shown 
that these are not mutually exclusive 
issues.  Integrated reporting and the 
challenge to focus on the 3 equitable 
pillars of Environmental, Social and 

Globally there is a growing realisation that even if we deal with the 
implications of communities’ inequitable access to resources, with the steep 
increase on natural resource use and constant environment degradation, 
married to ever extreme climate events, nothing will truly change.  
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INTERCONNECTED – IT’S ABOUT THE ENVIRONMENT 
BECAUSE IT’S ABOUT PEOPLE

Governance (ESG) as a means of 
reporting on sustainability, has very 
much brought the topic of natural 
capital into the boardroom.  This 
has been the first step for many a 
business in finding and drawing on 
environmental solutions to these 
socio-economic challenges. 

A further step to answering these 
challenges is when companies don’t 
only respond to legislative pressures 
to become more responsible, 
but start to see Corporate Social 
Investment (CSI) as a business 
imperative, a value-add and 
core to the purpose of business.  
South Africa is the only country 
in Africa where corporates are 
legislatively obligated to make a 
CSI of at least 1% of their profits 
in social development initiatives. 
The inclusion of CSI on the BEE 
Scorecard affirmed the valuable 

Continued on page 2
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contribution that corporates 
make to community development 
as well as the contribution CSI 
departments can make within the 
business. However this still too 
often legislative drive can hinder 
the integration of sustainability 
within a business and thus not give 
equal attention to all six forms of 
capital within ESG. For example, 
the independent research group 
Trialogue found that 44 per cent of 
companies cited the imperative of 
meeting national B-BBEE codes as a 
key driver for CSI involvement.

With the environment allotted one 
of the smallest shares, (less than 
5% of CSI,  the largest share by far 
of CSI spend in South Africa is still 
allocated  to education, followed by 
social and community development, 
and then health – all with a bias 
towards urban communities), it can 
be seen why true ESG integration 
remains elusive for many a 
corporate. 

A third and most fundamental 
step in challenging our path and 
bringing about change for good is 
to integrate your CSI investments 
and sustainability actions with 
those of others – to take collective 
responsibility and seek collaborative 
action.  The achievement of the 
United Nations Sustainable 
Development Goals is steeply 
dependent on businesses to partner 
in a creative and collaborative 
response. Additionally, business is 
also the foundational partner in the 
new COP21 Climate Agreement. 

WITH A DEEPENINg 
UNDERSTANDINg Of 
ENVIRONMENTAL 
SUSTAINABILITy AS THE  
LIfE BLOOD Of BOTH 
BUSINESS AND SOCIETy, 
INVESTINg IN THE 
ENVIRONMENT MUST 
BECOME AN EqUAL  
AND INTEgRATED CSI 
STRATEgIC fOCUS AREA.  

In unpacking your business reliance 
on natural capital, you will note 
that your environmental response 
is more than just taking care of 
and ensuring living and non-
living natural systems, including 
ecosystems, land, air and water. 
More importantly, you must focus 
on your organization’s direct and 
indirect impact on nature and 
how that in turn affects people, 
communities, and the economy. 
Corporate environmental 
investment involves more than 
compliance with all applicable 
global and local government 
regulations or even initiatives such 
as recycling or energy efficiency 
– it’s truly about stewardship for 
people.  It involves a comprehensive 
approach to a company’s operations, 
operational premises and product 
sourcing. It also includes assessing 
the very business models, products, 
processes and services; eliminating 
waste and emissions; maximizing 
the efficiency and productivity 
of all assets and resources; and 
minimizing practices that might 
adversely affect the enjoyment of 
the planet’s resources by future 
generations. 

This interconnectedness and 
interdependency of natural 
resources and the crucial role 
it plays to the survival and 
sustainability of both business and 
society is becoming increasingly 
more apparent. The drought in 
South Africa is a live case study 
showing the stress faced by 
communities and business due to 
a lack of access to water. Therefore 
investing in the protection of 
our Water Source Areas and 
responsible Water Stewardship is 
more than a business imperative, 
it’s an investment into and for  
communities too!

Furthermore, many businesses 
that have integrated their 
investments and taken up their role 
as responsible corporate citizens 
have begun to see financial rewards 
for being both environmentally 
and socially responsible. When 
addressed holistically, there are 
opportunities and direct savings 
in operational costs to be gained, 
access to talent harnessed, 
reductions in reputational 

risk, improved climate change 
resilience, shared value through 
job creation, community and 
enterprise development, sustainable 
supply chain management, better 
stakeholder participation, and 
aligned ESG investor relations. 
These are a few increasing reasons 
as to why companies are beginning 
to invest both their CSI and 
company resources more equitably 
and holistically to create synergy 
between business sustainability and 
the ultimate sustainability of people 
and the environment. 

WWF knows that finding 
sustainable solutions to 
environmental and social challenges 
can only be achieved when we work 
together. 

Most of WWF’s engagement 
with business is focused on 
these key themes:

• Food, forest and ocean 
commodities, 

• Climate & energy 

• Freshwater

• Sustainable Finance

Our cooperation with partners is 
based on a common understanding 
of issues, shared ambitions or 
activities, and a willingness to 
speak out in public. In general, 
we distinguish three types of 
partnerships with companies: 

1. Driving sustainable business 
practices; 

2. Communications and awareness 
raising; and 

3. Philanthropic partnerships

In this business review, we’ll 
share with you the success of our 
collective actions with some of our 
key business partners, and what 
can be achieved when we integrate  
our resources and focus on building 
a future in which humans live in 
harmony with nature. 

Contact Tsitsi Mkombe: 
tmkombe@wwf.org.za to 
explore opportunities for 
integration of conservation and 
sustainability into your CSI and 
overall business strategy.

http://www.globalgoals.org/
http://www.globalgoals.org/
https://www.good.is/articles/brink-historic-climate-pact
http://www.wwf.org.za/what_we_do/freshwater/water_source_areas_programme/
http://www.wwf.org.za/what_we_do/freshwater/water_stewardship_programme/
mailto:tmkombe%40wwf.org.za?subject=


WWF Business Review

3

Water is a resource under increased 
stress, and according to the World 
Economic Forum, it is now ranked 
as the second greatest impact risk 
to business continuity and growth. 
As a result of South Africa’s on-
going drought, businesses are under 
severe pressure to understand 
and respond to the risks related to 
this scarce but essential natural 
resource. To help companies ask 
the right questions about water, 
Sanlam and WWF-SA have 
launched the Water Risk Filter – a 
free online tool addressing elements 
of water risk relevant to South 
African business.

SANLAM AND WWf-SA LAUNCH  
WATER RISK fILTER fOR SOUTH AfRICAN BUSINESS

THE WATER RISK fILTER, 
DEVELOPED By WWf 
TO ASSIST COMPANIES 
ASSESS WATER-RELATED 
RISKS WITHIN THEIR OWN 
OPERATIONS, SUPPLy 
CHAINS AND gROWTH 
PLANS, HAS BEEN USED By 
OVER 2 700 ORgANISATIONS 
fROM 32 INDUSTRy 
SECTORS gLOBALLy SINCE IT 
WAS LAUNCHED IN 2012.

“We have partnered with leading 
financial services group Sanlam to 
introduce the Water Risk Filter in 
South Africa and would like to see 
all South African corporates assess 
their own water risks and receive 
guidance on what to do in response,” 
says Christine Colvin, head of 
WWF-SA’s Freshwater Programme.

The collaboration between Sanlam 
and WWF-SA forms part of a 
broader partnership between the 
two organisations since 2007 to 
address South Africa’s various 
water challenges. Sanlam has 
committed a total of R50 million 
to the partnership, which is being 
ploughed into securing South 
Africa’s water source areas, 

http://waterriskfilter.panda.org/
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promoting water stewardship, and 
empowering local government to 
integrate freshwater protection into 
plans. The partnership has already 
achieved a number of successful 
interventions in the marine and 
freshwater conservation landscape.

Portia Bangerezako, head of 
Sustainability at Sanlam, says 
it is crucial that South African 
corporates become part of a 
coordinated response to water 
risks. “For Sanlam, this is not 
just another corporate social 
investment initiative, it is a business 
imperative. While Sanlam is not 
a water-intensive business, we 
are Wealthsmiths™, and we are 
very aware that our vision to be 
the leader in wealth creation and 
protection will not be realised if our 
country’s natural wealth, such as 
water, is not part of it,” she says.

THE WATER RISK fILTER IS 
DESIgNED fOR NON-WATER 
ExPERTS AND PROVIDES A 
STRUCTURED SET Of RISK 
INDICATORS WITH VERy 
LIMITED INfORMATION 
NEEDED fROM THE USER. 
It quantifies water-related risks for 
all industries in all countries at a 
global level, with the South African 
version providing an option to 
use local data for a more accurate 
assessment. It is ideal for large 
multinationals wanting to assess 
water risk in different parts of the 
world.

“It will indicate whether the highest 
risks are faced in the operations of 
a company or the broader basin, 
and whether they are physical, 
reputational or governance-based 

SANLAM AND WWf-SA LAUNCH  
WATER RISK fILTER fOR SOUTH AfRICAN  
BUSINESS CONTINUED

risks. A structured set of responses 
and up-to-date case studies will 
then give companies a flying start 
in mitigating risk and developing 
a water stewardship strategy,” says 
Colvin.

She adds that for investors or 
creditors, a water risk assessment 
can help identify potentially 
significant risks for return on 
investment. “This information can 
lead to technical advice on how to 
better manage water risk as well 
as pre-conditions for loans and 
investments and improvements for 
less risky investments.”

Bangerezako says more and more 
investors are taking environmental 
risks into consideration in their 
policy decision-making. “Asset 
managers are becoming increasingly 
aware of the risk of a shortage of 
water supply, which can influence 
companies’ income statements and 
balance sheets through interrupted 
production and reduced revenue 
growth, lower margins, increased 
liability risk and higher capital 

expenditure requirements. We 
are convinced that failure to take 
appropriate action could result in 
various challenges that negatively 
impact our economy.”

To better understand how water risk 
impacts company share value, and 
how asset owners can drive better 
practice for water security, Sanlam 
and WWF-SA have been working 
together to evaluate the water risk of 
the top 40 JSE-listed companies.

Bangerezako has encouraged all 
South African corporates to join the 
likes of Italtile, Mondi, Nedbank 
and Woolworths and make use 
of the Water Risk Filter. In so 
doing, they begin to play their part 
in preserving our most precious 
commodity. “At Sanlam, we realise 
that water is the lifeblood of every 
economy. The introduction of the 
Water Risk Filter is an imperative 
which we believe will contribute to 
the sustainability of our business 
and will play a role in ensuring a 
water-secure South Africa for future 
generations,” she says.
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The link between human activities 
and declining global biodiversity 
is unquestionable. There is strong 
research-based evidence that we 
have entered a new geological age 
shaped by human actions that is 
known as “the Anthropocene”, a 
word that has recently become an 
environmental buzzword. This 
changing environment means that 
the planet’s inhabitants – humans 
included – face an unclear future.

The loss of biodiversity is just one 
of the warning signs of a vulnerable 
planet.  Research suggests that 
we’ve already crossed four of nine 
“Planetary Boundaries” – safe 
thresholds for critical Earth system 
processes that maintain life on the 
planet.

WE HAVE CHANgED THE 
PLANET PROfOUNDLy 
THROUgH OUR CHOICES AND 
ACTIONS, SO IT IS ALSO IN 
OUR POWER TO PUT THINgS 
RIgHT, A DECISION THAT 
NEEDS TO BE DRIVEN By 
THIS gENERATION fOR THE 
BENEfIT Of gENERATIONS 
TO COME. 
This requires a change of behaviour, 
new ways of thinking, innovative 
and smarter production methods, 
wiser consumption and new finance 
and governance systems all of which 
individuals and corporates alike 
have the power to influence.

The Living Planet Report provides 
possible solutions – including the 
fundamental changes required in 
the global food, energy and finance 
systems to meet the needs of current 
and future generations.

Public, Private and Civil Society 
partnerships are key to some of the 
success stories that WWF has been 
involved with globally – some of 
which are detailed in this business 
review- which brings back the hope 

TOWARD A RESILIENT fUTURE

Living Planet
Report 2016
Risk and resilience  
in a new era
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LIVING PLANET REPORT 2016

RISKS 
Our use of natural resources 
has grown dramatically, 
particularly since the  
mid-20th century, so that 
we are endangering the key 
environmental systems  
that we rely upon.

BIODIVERSITY
The Living Planet Index, 
which measures biodiversity 
abundance levels based on 
14,152 monitored populations 
of 3,706 vertebrate species, 
shows a persistent  
downward trend.

RESILIENCE
The 21st century presents 
humanity with a dual 
challenge to maintain 
nature in all of its many 
forms and functions and to 
create an equitable home 
for people on a finite planet.

ANTHROPOCENE 
Scientists propose that, as  
a result of human activity,  
we have transitioned from the 
Holocene into a new geological 
epoch: the “Anthropocene”.

Why we are here

panda.org/lpr

To stop the degradation of the planet’s natural environment and
to build a future in which humans live in harmony with nature.

© 1986 Panda Symbol WWF  ̶  World Wide Fund For Nature (Formerly World Wildlife Fund)
® “WWF” is a WWF Registered Trademark. WWF, Avenue du Mont-Blanc, 1196 Gland, 
Switzerland  ̶  Tel. +41 22 364 9111; Fax +41 22 364 0332. For contact details and further  
information, please visit our international website at www.panda.org
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that fuels our vision of building 
a future in which humans live in 
harmony with nature.

The task is mammoth but not 
unachievable. If one looks at the 
math – humans are consuming 
natural resources as though we have 
1.6 Earths at our disposal. There is 
a mind shift that needs to take place 
that will only come with increased 
awareness and a heightened sense of 
responsibility. Communications and 
Awareness raising partnerships go 
a long way in mobilising consumer 
action and giving them an active 
way to engage in addressing 
environmental issues. Sustainable 
business partnerships deliver direct 
conservation results by changing 
operational and supply chain 

practices. Philanthropic giving 
leverages CSI spending towards 
resourcing conversation and related 
socio-economic projects.

It is through a combination of the 
above mentioned partnerships that 
we will chart our course towards 
a resilient planet and future. The 
interconnectedness of humanity’s 
survival and the pressure faced by 
the environment has never before 
been more crucial.

OUR fUTURES WILL BE 
DETERMINED By THE SPEED 
AT WHICH WE TRANSITION 
TO A SUSTAINABLE SOCIETy.

https://www.wnf.nl/custom/LPR_2016_fullreport/
http://www.wwf.org.za/act_now/business/cause_marketing/
http://www.wwf.org.za/act_now/business/cause_marketing/
http://www.wwf.org.za/act_now/business/sustainable_business/
http://www.wwf.org.za/act_now/business/sustainable_business/
http://www.wwf.org.za/act_now/business/philanthropic_giving/
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The year 2016 marks a laudable milestone in the history of wetland conservation in South Africa: the 25th 
anniversary of the WWF-Mondi Wetlands Programme (WWF-MWP). As one of the country’s longest running 
privately funded conservation programmes, it has stimulated an understanding of the important role wetlands play 
and helped move wetlands to the forefront of conservation efforts over the past 25 years. Just as importantly, it has 
driven change in the way wetlands are identified, delineated, restored and protected across sectors in South Africa 
and beyond.

CELEBRATINg 25 yEARS Of THE  
WWf-MONDI WETLANDS PROgRAMME

“The 25 years of the WWF-
Mondi Wetlands Programme 
(WWF-MWP) provide an 
important story of foresight, 
determination, inspiration 
and the power of strategic 
and meaningful partnerships. 
It is a story about people and 
the incredible impact we can 
make when we come together, 
in all our diversity, and put 
our ideas, resources and 
energy to good use.”  

~ Morné du Plessis, WWF-South 
Africa CEO

“The WWF-MWP is an 
excellent example of how 
partnering proactively over 
the long term has enabled 
Mondi to be part of the 
solution. It exemplifies our 
commitment to growing 
responsibly. We are very 
proud of the contribution we 
have made to the protection 
of South Africa’s wetlands 
and the development of 
wetland conservation 
practices.” 

~Ron Traill, CEO Mondi South 
Africa 

I wish to congratulate 
WWF-SA, Mondi, WESSA 
and all the previous partners 
and supporters who have 
worked together tirelessly 
over the last 25 years to 
preserve the integrity of 
South Africa’s wetlands. You 
have done – and are doing – 
invaluable work to ensure the 
health of our natural systems 
for the benefit of current and 
future generations.  

~Valli Moosa, Chairman of the 
WWF-SA board, former Minister of 
Environmental Affairs (1999–2004) 
and former President of the IUCN 
(2004–2008)
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Following a successful three year 
sustainable business partnership, 
WWF and Woolworths have 
entered into a second five year 
partnership, taking even further 
strides to accelerate sustainable 
business action through selected 
Woolworths products and 
operations. The first partnership 
results proved that private sector 
and non-governmental sectors can 
work together on common interests 
with far reaching benefits for both 
sectoral organisations and their 
stakeholders. 

The second phase aims to improve 
stewardship of water resources 
nationally, explore low carbon 
pathways, reduce potential 
negative impacts of agriculture, 
improve seafood and in particular 
aquaculture sourcing, and reduce 
food waste throughout the supply 
chain. 

Insight gleaned from the first 
partnership revealed that the 
greatest negative environmental 
impact occurs at the beginning and 
end of the value chain, and therefore 
the partnership will focus on these 
stages.

The partnership’s contribution to 
better understanding the challenges 
facing more sustainable value chain 
management resulted in some firsts 
for South Africa. Some of the first 
comprehensive life cycle assessment 
(LCA) studies in South Africa were 
conducted, providing ground-
breaking insights into food product 
environmental impacts. Dr Philippa 
Notten, LCA specialist and director 
of The Green House indicated that 
due to WWF’s respected name and 
Woolworths’ strong supplier and 
customer bases, the partnership 
is uniquely positioned to unlock 
the wide participation needed in 
LCAs. Full value chain coverage is 

fOOD fOR THOUgHT 
• South Africa’s first Beef Life 

Cycle Assessment conducted 
under the partnership 
revealed that it takes 300 
litres  of water to produce 1kg 
of free-range beef vs 2000 
litres for 1kg of feedlot beef.

• 1 litre of milk has a carbon 
footprint of between 1.7 and 
2.6kg and takes roughly 1000 
litres of water to produce.

• Cotton t-shirts have the 
highest impact across all 
fabrics and requiring 1400 
litres of water over a 60 wash 
life cycle vs. polyester and 
viscose which use 300 litres.

PAST SUCCESS, fUTURE AMBITIONS:  
THE NExT WOOLWORTHS WWf SUSTAINABLE 
BUSINESS PARTNERSHIP

The results of the LCA and landscape level research enables Woolworths to inform more sustainable 
procurement strategies and to build good supplier relationships and support networks.

so valuable because it allows the 
focus to be squarely on the highest 
environmental impacts, allowing an 
explicit trade-off between impacts 
to be made, and to design solutions 
that deliver real benefits.

According to Woolworths Group 
Head of Sustainability, Justin Smith, 
a diversified retailer with a complex 
supply chain encounters a very 
broad range of sustainability issues 
that require response. Many of these 
issues are too big or complicated for 
one company to resolve, so forming 
effective partnerships is essential 
for Woolworths to make progress.

The second partnership aims to 
achieve significant conservation 
outcomes by bringing together 
technical expertise, research 
capabilities, industry insights and 
networks in helping Woolworths’ 
suppliers to produce more 
sustainable products as well as 
creating awareness about these 
products among Woolworths’ 
customers.
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IN A CHANgINg CLIMATE, 
THE AgRICULTURE SECTOR 
fACES SERIOUS CHALLENgES 
THROUgHOUT THE 
PRODUCTION, PACKAgINg 
AND LABELLINg PROCESS 
THAT CALL fOR PIONEERINg 
AND LEADERSHIP IN THE USE 
Of NEW TECHNOLOgIES. 
WWF is excited to be working with 
producers that are leading and 
addressing these challenges in a 
number of innovative ways.

Whilst many are familiar with 
treating their palates to the great 
culinary pleasures of pairing 
cheese and wine or oysters and 
champagne, it must be understood 

PRODUCER DAy SHOWCASES SUSTAINABLE 
PRODUCTION TECHNOLOgIES AND PRACTICES

that there is no greater pairing than 
sustainability and wine.

Sustainability recognises that 
what’s on the outside is as important 
as what goes into the bottle, 
demonstrating the balance between 
nature and farming.

In recognition of this fact, the 
WWF Conservation Champions 
programme hosted an inspirational 
producer day, where a variety of 
stakeholders in the agriculture 
sector showcased and discussed 
various technologies and practices 
that are successfully supporting 
a shift to a more sustainable 
production. 

UPM Raflatac signed on as a co-
sponsor of WWF’s fruit and wine 
work in early 2015, funding WWF 
Stewardship Extension services and 
project coordination in supporting 
sustainable wine production and 
the long-term conservation of 
critical natural areas situated in 

the Cape Floral Kingdom. With 
support from UPM Raflatac and 
UNDP, the event themed: ‘Adapting 
to change’ covered the important 
topics of management of alien 
invasive species, the booming wine 
tourism industry and showcased 
the extensive partnerships that 
combine to promote awareness 
and participation in driving 
conservation-minded farming and 
production practices.

©
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http://www.wwf.org.za/what_we_do/sustainable_agriculture_/conservation_and_wine/
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Science-based targets are gaining 
prominence amongst international 
companies who are setting carbon 
emission reduction goals in line with 
climate science. However, setting 
these targets is a relatively new 
knowledge area for South African 
businesses with the 2015 CDP 
findings highlighting that domestic 
companies need to be setting longer-
term more ambitious targets.

In order to support companies in 
setting more ambitious targets, the 
Science Based Targets initiative 
has been established through 
a partnership between Carbon 
Disclosure Project (CDP), the UN 
Global Compact, WWF and World 
Resources Institute. This initiative 
promotes innovative approaches 
for setting ambitious industry 
appropriate and meaningful 
corporate green-house gas emission 
reduction targets that are also 
consistent with the goal of limiting 
global warming to less than 2°C.

WWF in partnership with the 
National Business Initiative 
(NBI) and the Carbon Disclosure 
Project (CDP) hosted information 

sessions detailing the various 
science-based target methodologies 
and what they mean for your 
company.

The main purpose of the seminars 
was to provide participants with 
insights into the science-based 
target methods that are currently 
being used in the international 
community and how these methods 
translate within the South African 
context.

WWF intends to increase corporate 
ambition on climate action by 
changing the conversation on 
reducing greenhouse gas emissions 
through setting targets. The aim 
is that by 2018, science-based 
target setting will become standard 
business practice and corporates 
will play a major role in closing 
the emissions gap left by country 
commitments. Not only do we 
believe that this is good for the 
businesses themselves, but it 
also sends a powerful signal to 
policymakers that industry is 
committed to playing its part in 
decarbonizing the economy. 

Globally more than 200 companies 
have signed up to set science based 
targets, with Medi Clinic in South 
Africa being the 200th company to 
sign up.

To date, the following South 
African companies have 
committed to setting science 
based emission reduction 

Pick ‘n Pay Stores Ltd

Netcare Limited

Exxaro

Tiger Brands

Tongaat Hulett

Woolworths Holdings Ltd

Medi Clinic

SOUTH AfRICAN COMPANIES SHOW  
THE WAy fOR CLIMATE ACTION

We are working to grow 
the number of committed 
companies in South Africa. 
To sign up or find out more 
contact Jaco du Toit jdutoit@
wwf.org.za or visit http://
sciencebasedtargets.org.
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https://www.cdp.net/en
https://www.cdp.net/en
https://www.unglobalcompact.org/
https://www.unglobalcompact.org/
http://www.wri.org/
http://www.wri.org/
mailto:jdutoit%40wwf.org.za?subject=
mailto:jdutoit%40wwf.org.za?subject=
http://sciencebasedtargets.org
http://sciencebasedtargets.org
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Aviation is a fast-growing industry, 
with more than 3 billion passengers 
taking flight in 2014. It is also 
responsible for a large quantity of 
greenhouse gas emissions, with 
roughly the same footprint as 
Canada, one of the top 10 emitting 
countries in the world. Over the 
next 30 years, the industry is set 
to more than double in size, and 
must therefore work firmly towards 
reducing its footprint if we are to 
avoid dangerous levels of climate 
change.

Some emissions can be reduced 
by improved routing efficiency 
and better engines or planes, 
but unfortunately the energy 
requirements of a flight mean 
that aeroplanes will be reliant on 
hydrocarbon fuels for a long time to 
come.

Consequently, biofuels are a key 
component of this transition. These 
are fuels manufactured from oils, 
sugars and biomass from plants, 
rather than from fossil fuels. 
Because plants remove carbon 
dioxide from the atmosphere 
biofuels typically can reduce the 
emissions from flights by between 
25% and 75%. A recent study by the 
Stockholm Environmental Institute 
estimates that biofuels could feasibly 
reduce aviation’s emissions by as 
much as 9% between 2020 and 
2035, while still being produced in a 
responsible manner.

However, the biofuel industry is very 
small at present, and its growth may 
well compete with other land use 
options that are essential for our 

future wellbeing.

It is against this backdrop that 
WWF South Africa (WWF-SA) 
and the Roundtable on Sustainable 
Biomaterials (RSB) are undertaking 
a study to evaluate the potential 
for sustainable biofuels within 
sub-Saharan Africa. This means 
factoring in the population growth 
and agricultural demand within the 
region (since the displacement of 
food crops has been a key concern 
of first-generation biofuels), the 
protection of endangered species 
and critical ecosystems, and the 
securing of essential water resources 
as the climate changes.

The outcome of this study should be 
an indication of both the quantity 
of biofuel that can be produced, 
and the most responsible crops and 
locations to drive it while ensuring 
long-term sustainability. This project 
is funded by the Boeing Company, 
which naturally has an interest in 
ensuring the sustainability of the 
aviation industry.

There are a number of existing 
standards that evaluate and certify 
the sustainability credentials of 
biofuel processes. WWF’s long 
engagement with the RSB has 
resulted in a standard that rigorously 
assesses not just the food, water and 
environmental impacts of biofuel 
feedstock production, but also the 
social and employment impacts. In 
other words, sustainable biofuels 
should be not only economically 
viable, but should lead to improved 

environmental and human wellbeing 
within the areas they are grown. 
RSB is currently looking to certify 
the whole chain of custody, ensuring 
sustainability certification for the 
final biofuel product.

This is why we are delighted to note 
that South African Airways 
undertook a maiden biofuel flight 
that made use of feedstock certified 
by the RSB that was grown in 
Limpopo. SAA’s stated ambition 
– to secure 400 million litres of 
sustainable biofuels by 2023 – is 
an unprecedented step towards 
reducing its footprint, and will 
require a significant growth in the 
local and regional biofuels industry.

Through the WWF-SA sustainability 
study and a further RSB piloting 
phase in suitable areas, the project 
is working to ensure that this goal 
can be achieved without adverse 
impacts, by focussing only on 
best-in-class biofuels that enhance 
rural development and smallholder 
livelihoods, while protecting 
biodiversity and critical agricultural 
resources for our growing 
population and economy.

The maiden flight sparked interest 
across the industry on the ability 
of biofuels to drive sustainable and 
inclusive economic development in 
the region. This potential discussed 
and explored during RSB’s first 
business forum in South Africa, which 
brought together over 40 people 
among industry leaders, government, 
companies, civil society and industry 
organisations to learn more about 
and give input into RSB plans to scale 
sustainable production in the region. 
The first 60ha of Solaris high-energy 
tobacco planted in Limpopo received 
RSB certification in 2015. The long-
term vision is to scale production to 
up to 40,000ha and to build a local 
bio jet fuel refinery, thus creating over 
48,000 jobs and saving 164,000 tons 
of CO2 annually.

UNLOCKINg THE POTENTIAL Of NExT gENERATION, 
WORLD CHANgINg BIOMATERIALS
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http://www.airbus.com/company/market/global-market-forecast-2016-2035/
http://www.flightpath1point5.org/
https://www.sei-international.org/publications?pid=2953
https://www.sei-international.org/publications?pid=2953
http://rsb.org/activities-and-projects/smallholder-program-in-africa/
http://rsb.org/activities-and-projects/smallholder-program-in-africa/
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Donating your miles to WWf is  
easy and makes cents and sense.

Log into your Voyager 
account

Choose Voyager Shopping 
and Donate Miles

Under Target Account, 
select WWF and make 
your donation

WWF is dependent on a number 
of donations in kind to help keep 
operational costs low and to ensure 
that the much needed funds we raise 
go directly to conservation work.

Partners like Fiat, Ford, Nissan, 

Avis and SAA through vehicle 
donations, discounted car hire 
and access to miles from the SAA 
voyager programme have ensured 
that we are able to access tough 
terrain and cover large distances 

to reach areas where conservation 
efforts are needed, such as for alien 
vegetation clearing as part of the 
Water Balance programme, our 
work in the Grasslands as well as the 
Rhino Programme .          

SAA Voyager members have been supporting WWF’s environmental work 
without it costing them a cent by donating their air miles to WWF.

SAA Voyager members have helped raise more than 13 million miles over the 
past 2 years in support of the conservation work of WWF. 

Their selflessness and continued commitment, has resulted in more than 
R1 million savings in travel costs – reducing the operational expenses of 
WWF, meaning more resources can be ploughed directly into our critical 
conservation work.  Together we are able to do more. 

All Voyager Miles are redeemed for travel purposes allowing us to be more 
active in and across South Africa focusing on priority projects such as 
fighting rhino poaching, promoting the better management of our country’s 
water resources and nurturing a new generation of environmental leaders.

KEEPINg US MOVINg…

Translating Travel into conservation
DONATE yOUR VOyAgER MILES AND gIVE WWf WINgS  

10
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ShINING A LIGhT fOR ChANGE  ON EARTh hOUR continued

Translating Travel into conservation

airlines play in responsible practices by becoming the first ever airline to enter into an agreement with the Forest Stewardship Council. This means they are letting passengers play an active role in saving the world’s forests by flying SAA. To become FSC certified, companies are put through a rigorous set of standards and criteria that promote responsible forest management in its processes. SAA has also been the first airline with the foresight to turn its gaze to biofuels as a member of the Roundtable on Sustainable Biomaterials.

Other businesses, inspired by Earth Hour, are also heeding the call to become climate champions.
It was during Earth Hour 2012 that Sanlam noticed the dramatic impact a mere hour could make. Using the momentum as a springboard, they adapted internal practices to reach a 20% reduction in their electricity usage. They then set about reducing 

the amount of time air-conditioners were left on and non-essential lights were turned off overnight.
WWF-SA’s partnership with Pick n Pay has borne fruitful gains through the company’s commitment to the Southern African Sustainable Seafood Initiative. They became the first retailer in Africa to make a sustainable seafood commitment by adopting a new supplier procurement guideline and revising its labelling. 

Mondi Group has invested in more energy efficient recovery and biomass boilers, and increased the use of by-products from its pulp production process. This approach has helped Mondi to reduce its CO
2 emissions per tonne of saleable production by around 29% over the past decade, with an overall electricity self-sufficiency of over 97% across its pulp and paper mills

South African Breweries has saved about 23 million litres of water – enough to fill 10 000 

Olympic-sized swimming pools – by adapting its operations. The Better Barley, Better Beer programme is based on guidelines for better farming practices. By irrigating more efficiently, farmers save on their electricity costs and usage – making it another environmental win.
It’s not only big business committing to leading the charge for lasting climate solutions. The City of Cape Town was crowned Global Earth Hour Capital 2014 for its Earth Hour City Challenge. Cape Town took the lead in demonstrating how city strategies can solve other social problems, including food, energy and water security.

There’s no such thing as actions too small to make a difference. Let’s commit to water-wise choices. Let’s commit to greening our diets. Let’s commit to energy efficiency and let’s pledge to cut down on our waste. Most of all, let’s commit to a healthy, thriving planet.

dONATE yOUR VOyAGER mILES ANd GIVE wwf wINGS. As an SAA Voyager member, you can support WWF’s environmental 
work without it costing you a cent.
SAA Voyager members can donate their air miles to WWF.This helps to free up highly valued funding for injection directly into 
conservation work.
SAA Voyager members have helped raise more than 12 million miles over 
the past two years in support of the conservation work of WWF. Through their active participation and generosity, more than R600 000 has 
been saved in travel costs – reducing the operational budget of WWF, meaning 
more resources can be ploughed directly into our critical conservation 
work. Not only can we do more with less, we can do more because we can 
engage more. 

All Voyager Miles are redeemed for travel purposes allowing us to be more 
active in and across South Africa focusing on priority projects such as fighting 
rhino poaching, promoting the better management of our country’s water 
resources and nurturing a new generation of leaders for the environment.

donating your miles to wwf is easy and makes cents and sense.
Step 1: Log into your 
Voyager account
Step 2: Choose Voyager 
Shopping and Donate Miles
Step 3: Under Target Account, select WWF and make 
your donation
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http://www.wwf.org.za/what_we_do/freshwater/water_balance/
http://www.wwf.org.za/what_we_do/land/grasslands/
http://www.wwf.org.za/what_we_do/rhino_programme/
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WWF’s work is firmly anchored 
in the strong and complementary 
partnerships we have with 
corporates and NGO’s. Through 
these partnerships we’ve developed 
the understanding that all our 
individual efforts and learnings 
combine powerfully to create a 
network of informed and equipped 
organisations that passionately 
drive sustainability efforts in South 
Africa. To this end, we have hosted 
a number of events in partnership 
with various NGO and corporate 
partners with the aim of sharing, 
engaging and empowering our peers 
with the latest in technology and 

research available with regard to 
conserving the earth’s resources for 
the benefit of our people and our 
planet.

WE ENCOURAgE yOU 
TO jOIN IN, WHEN yOU 
RECEIVE THESE INVITATIONS 
BECAUSE yOUR INSIgHTS 
AND ACTIONS ARE AS 
VALUABLE TO yOUR PEERS, 
AS THEIRS ARE TO yOU.

POWER IN SHARINg
Thank you to all of you that 
have supported these business 
network opportunities to 
date.  If you’ve missed these 
invitations or want to know 
more, please contact Virginia 
Styer vstyer@wwf.org.za. 

Trevor Manuel at the launch of the Oceans Facts & Futures Report
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Nature is a gift to humanity that 
keeps on giving from generation 
to generation. However, in the 
frenzy of trying to come up with 
unique gifting ideas for the special 
occasions that seem to creep up 
on us every year, budgets are often 
tossed and little consideration is 
given to the sustainability of the 
sometimes hasty gift purchases we 
make.

You’ll be pleased to know that WWF 
has various agreements in place 
with Carrol Boyes, Zando, Buff, 
Township Patterns and Boland 
Promotions to bring you the best 

in Panda gear.

Buy sustainably sourced corporate 
gifts and encourage your staff to 
buy a gift that like nature, keeps 
on giving. Birthdays, anniversaries 
or the holidays needn’t be over 
indulgence. Shop, build memories, 
put a smile on a loved one’s face and 
safeguard the future for generations 
to come while you are at it.

Shop online via Zando and Boland 
promotions and remember to choose 
WWF as a beneficiary for your 
MyPlanet and Smartshopper points.

WWF-SA thanks all our partners for 
your commitment and collaboration. 

We look forward to another year of 
goals achieved, purposes fulfilled 
and ground-breaking partnerships 

that challenge norms and effect 
change.

Let’s journey through 2017 together 
and continue to take bold actions for 
a living planet.

THE gIfT THAT  
KEEPS ON gIVINg

SECURINg fUTURE  
LIVELIHOODS TOgETHER
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http://township.co.za/wp-content/uploads/2016/12/Township-WWF_brochure-digital.pdf 
http://www.zando.co.za/wwf/
http://www.boland.co.za/WWF/
http://www.wwf.org.za/donate/
http://www.wwf.org.za/donate/
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