
Module 3 – Introduction to fisheries management  

 
1. An introduction to the tools available to a fish eries 
manager  

• Effort limitation (e.g. limit number of rights, boats or sea 
days) 

• Target stock effort limitation 
• Catch limitation (e.g. TAC, bag limits, size limits or mesh 

size, gear restrictions) 
• Time and area closures 
• Gear restrictions 

 
2. The influence of markets  

• How do consumers affect you? 
• Supply versus demand 
• Change in consumer awareness 
• Eco-labels and awareness campaigns – SASSI and MSC 

(including how to go about obtaining MSC certification, 
cost implications and potential benefits) 

 


