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From the 
CEO’s desk
As the year draws to 
a close, I find myself 
positively overwhelmed 
by what WWF South 
Africa has achieved in 
these last 12 months. Even 
though the environmental 
and conservation 
challenges that face us 
remain substantial, it is 
encouraging to see what 
can be achieved through 
dedicated, passionate and 
collaborative work.

In addition to our successful Earth Hour 2013 campaign and our 
role in the history-making declaration of the Prince Edward Islands 
Marine Protected Area, WWF has blazed a new trail in freshwater 
conservation through the Journey of Water, an awareness raising 
campaign that puts urban water users in touch with the water 
catchments that supply the water we all depend upon and that drive 
our economy.

The campaign took a group of walkers on a journey that illustrated 
the paths our water traverses from catchment to tap. It has also 
made available to all South Africans an innovative web and mobi 
site that allows anyone to find out where their water comes from. 
A beautiful art installation – showing how water starts as rain that 
gathers in our catchment areas, flows downstream into dams and 
eventually through our taps – has been erected at the Kirstenbosch 
National Botanical Garden. It is a powerful and enduring symbol of 
the campaign’s message that water does not come from a tap. You 
can read about the actual Journey of Water walk in detail in the 
issue you’re holding in your hands.

WWF South Africa also broke records in the latter part of the year 
with its World Rhino Day campaign on 22 September. We managed 
to inspire such a groundswell of support on social media that our 
Rhino Day Twitter storm generated more than 150 000 tweets in one 
week. This is almost as many tweets generated by the 2012 London 
Olympics in an entire year. The numbers are important, of course; 
but most importantly for WWF is that we succeeded in raising 
awareness of the plight of our rhino and spreading the research that 
shows that the illegal poaching trade that is killing rhinos on our 
soil is being driven by demand in Asia. We look forward to taking 
the impetus from this campaign forward as we continue to work on 
multiple fronts in tackling rhino conservation.

I trust you will find these and the many other stories contained in 
this Panda Bulletin as riveting as it was for those of us who were 
directly involved in executing them. Your continued support of our 
efforts in conservation and awareness and fundraising are always 
appreciated.

For a Living Planet,
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WWF NEWS
WWF’s living Planet Conference: Not all bad news in the 
environmental sector
“There have been significant advancements 
in the environmental sector over the 
past ten years,” said Valli Moosa, the 
Chair of the WWF South Africa board. 
“Environmentalists are making quantifiable 
progress and there is, in fact, much 
to celebrate.”

Moosa was speaking at WWF South Africa’s 
annual Living Planet Conference which 
was held in Bryanston on 15 November 
and explored the theme of an inclusive and 
resilient economy for South Africa.

The 2013 LPC featured addresses by 
Bobby Godsell, Rob Davies, the Minister 

of Trade and Industry, and the Minister 
of Environmental Affairs, represented 
by Director-General Fundisile Mketeni. 
A panel comprising ismail Momoniat, Mpho 
Makwana, Gino Govender and Sue Lund 
also tackled this year’s overarching theme of 
an inclusive and resilient economy.

WWF projects for World Design Capital 2014
Braamfontein architect’s impression
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Be part of the WWF Braamfontein sustainable refurbishment

Turning the hour into long-term honour of our planet

WWF South Africa is head-quartered in Newlands, Cape Town, and 
has a satellite office in Rosebank, Johannesburg. As the organisation 
has grown, so has our need and desire to have a more meaningful 
presence in Gauteng. WWF has therefore decided to build in 
the heart of the Johannesburg CBD as it undergoes an exciting 
urban rejuvenation.

We know that our new offices will need to be as clean and green as 
we can possibly manage in terms of costs and resources. A site has 
been identified in Braamfontein that allows us the opportunity to 
construct a state-of-the-art green building. A ceremony was held in 
November to mark the handover of the site to the contractor.

in order to achieve a green building, we will need some help. From 
construction materials, to fittings and furnishing, your assistance 
would be greatly appreciated. Contact Stephen Elliott-Wetmore 
(swetmore@wwf.org.za) to get involved with this exciting green 
building initiative.

The transition to a new year is a time to 
reflect on our choices and look ahead to 
our dreams and desires for a better world. 
Much like New Year’s resolutions, it is our 
own goals and intentions that can have great 
effect on our natural environment in the 
long term.

Throughout the month of March – ahead of 
Earth Hour on 29 March 2014 – WWF will 

call on all South Africans to share how they 
honour the Earth through their everyday 
positive commitments. 

Beyond the symbolic 60 minutes of 
darkness, Earth Hour has become a 
powerful global citizen-driven movement of 
positive action for the environment. 

Show your commitment to honour the 
planet, leave a legacy of flourishing 

ecosystems and habitats, of healthy rivers 
and abundant flora and wildlife. How do you 
honour the Earth?

Two WWF initiatives have been recognised 
as official projects on the World Design 
Capital 2014 Programme. our innovative 
mobile game, Rhino Raid, and our upcoming 
Renewable Energy Festival were singled out 
for inclusion in the year-long event. 

World Design Capital is a biennial honour 
awarded by the International Council for 
Societies of Industrial Design. Winning 

cities must demonstrate their commitment 
to using design as a social, cultural and 
economic development tool. Cape Town 
will assume the coveted title in 2014, 
and the world’s media and global creative 
community will turn their gaze to the city 
over the next year, with a particular focus 
on the projects that have been included in 
the Programme.

Announcing the 
much-anticipated 
line-up, Executive 
Mayor Alderman 
Patricia de Lille 
noted, “All of these projects are united by 
their use of design and design-led thinking 
to help us drive the social and economic 
change we want and need.”
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CONSERvATiON NEWS
Welcoming the Mondi Wetlands 
Programme into the fold
One of WWF’s oldest programmes, the 
Mondi Wetlands Programme (MWP), 
previously run in partnership with WESSA 
(the Wildlife and Environment Society of 
South Africa), has become fully integrated 
into WWF South Africa as one of our 
freshwater programmes. It forms part of 
a new global partnership with Mondi, the 
international packaging and paper group.

The Mondi Wetlands Programme 
works nationally to conserve wetlands 
predominantly outside nature reserves. 
Wetlands play a crucial role in naturally 
managing what little water we receive. 
They are therefore of national importance 
for the functions they perform of 
water purification, water storage, 
recharging of underground aquifers and 
streamflow regulation.

 The MWP has led the way, with Mondi, 
in showing the benefits of good water 
stewardship in plantations, and has worked 
widely with local communities.

WWF welcomes the programme into 
the Panda family, and looks forward to 
many more years of protection of our 
country’s wetlands.

The engagement between WWF and 
Nedbank has for instance resulted in 
the donation of approximately 120 water 
carrying hippo rollers to rural households 
in the Ndlamlenze community in Northern 
KwaZulu-Natal. These devices (with a total 
value of about R200 000) are invaluable for 
this community. Residents in the area are 
currently without running water and people 
are forced to carry water to their homes, 
often over long distances. A hippo roller is 
a strong drum that can carry up to 90 litres 
of water, the equivalent of four large buckets 
carried on the road.

This donation was made in addition to 
Nedbank’s commitment to the WWF 
Water Balance Programme in the same 
area. it greatly assists the biodiversity 
stewardship work WWF does with 
land reform communities, such as the 
Ndlamlenze community. 

supported by the best available science, 
there is now hope for our linefish stocks. 

Visit www.wwf.org.za/marine for 
more information.
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Fish flourish where good 
science and management meet
With the recent media coverage of the 
perilous state of our West Coast rock lobster 
fishery, many may have forgotten that it was 
not so long ago that our linefishery found 
itself in a similar position. 

Just 13 years ago, the South African 
linefishery was declared to be in a state of 
emergency, with many of the key linefish 
stocks considered to be collapsed. For this 
reason, government implemented a number 
of measures, including a significant cut in 
fishing effort. 

“The good news is that, 13 years on, we 
are starting to see signs of hope for some 
of the key linefish species,” says John 
Duncan, the senior manager of WWF South 
Africa’s Marine Programme. “Some of our 
key linefish stocks are starting to show 
signs of an initial recovery from historical 
overfishing.”

These findings, which will be published in 
WWF’s upcoming Marine Report series, tell 
us that through a combination of effective 
but often difficult management decisions 

WWF shows young leaders the 
path to careers in biodiversity
WWF South Africa’s Environmental 
Leaders Programme has been contracted 
by GreenMatter to lead the implementation 
of a career guidance project. Focused at 
the university level, this project is aimed at 
attracting, enabling access, retaining and 
supporting the development of students 
and graduates in higher education as they 
prepare for and transition from the learning 
environment into the world of work in 
biodiversity careers.

The biodiversity sector and its diverse scope of 
professions is unknown to many young South 
Africans and their families and teachers, often 
identified as key influences in career choices 
amongst youth. in addition, many students 
fail to proactively map out suitable study paths 
and feasible career pathways. 

The innovative career guidance pilot project 
and associated materials will be launched 
in March 2014 at universities around the 
country, with a strong emphasis on rural 
and previously disadvantaged universities 
where resources are minimal.

‘Citizen scientists’ contribute 
to fish research
“Citizen science has become a real buzz 
word and with good reason – if you don’t get 
civil society involved in conservation you are 
fighting a losing battle.” 

So says Dr Eleanor Yeld-Hutchings, project 
leader of a new civil society engagement 
programme called People and the Coast. 

The first leg of the programme, called 
Fish for Life, is aimed at encouraging an 
estimated 800 000 recreational fishers in 
South Africa to participate in the project. 
Says Yeld-Hutchings, “Recreational fishers 
are constantly gathering invaluable data, 
such as how many fish are caught per hour 
or per day, what species, how big they are 
and where they are caught.”

Through this project WWF will partner 
with fishing groups and communities and 
related organisations to share information 
about ethical fishing practices and 
conservation, and also to encourage them to 
become ‘citizen scientists’ who will gather 
comprehensive, reliable data on a national 
scale. The programme is funded by the 
WWF Nedbank Green Trust.

Visit www.wwf.org.za/fishforlife 
for more information.

Rural water access on a roll 
thanks to Nedbank
Nedbank, a strategic partner of WWF 
South Africa, is focusing significant 
corporate sustainability investments into 
many of our programmes. This enables 
our interventions to deliver greater 
environmental, economic and social benefits.



Panda Bulletin December 2013 – Page 5

©
 n

ed
B

A
n

k

SuSTAiNABiliTy NEWS
A WWF partner puts people at the heart of 
sustainability success

To this end, Nedbank recognised the need to broaden its 

commitment to conservation – its support of the WWF Nedbank 

Green Trust and other initiatives – to address further issues of 

sustainability. Nedbank now tackles issues of water security, by 

being a WWF Water Balance participant, as well as sustainable 

food production by working in partnership with the WWF 

Sustainable Agriculture Programme. But it is also Nedbank’s 

commitment to embed sustainability in the bank’s ethos through 

engaging, educating and investing in both staff and clients, which 

WWF commends.

Nedbank understands that while sustainable visions, strategies 

and policies are important, sustainability is ultimately achieved by 

people. And in an organisation with more than 29 000 employees 

and over 5 million clients, people are Nedbank’s most valuable 

sustainability resource. 

At an environmental level, Nedbank has achieved significant success 

by leveraging the sheer scale of its workforce. This takes place within 

the workplace and through initiatives aimed at staff members’ home 

behaviours. As part of the group’s water stewardship programme, 

for example, every Nedbanker received an innovative cistern device 

to install in their toilets at home. At a saving of 1 litre of water per 

flush, the freshwater savings that can be achieved through this 

simple campaign potentially amount to 100 million litres per year. 

Nedbank, Africa’s first carbon-neutral bank, is also highly 

committed to carbon and energy reduction. The recent rollout of a 

simple power management system, has made it easy for employees 

to reduce their energy consumption at work, which is set to 

save Nedbank up to R3,5 million per year in energy costs, while 

delivering average power savings of up to 12KWh per staff member 

per year. 

The minimisation of waste is another key area where employees 

contribute to Nedbank’s success. Waste interventions over the 

past year ranged from the provision of battery bins to encourage 

responsible disposal of hazardous battery waste, to the provision 

of recycling-at-source bins in all staff pause areas, and a recycling 

drive collecting staff’s 2l cooldrink bottles to be recycled by a social 

upliftment programme in KwaZulu-Natal. 

Nedbank also recognises the potential to significantly multiply 

its sustainability effectiveness through ongoing education of 

staff, clients and communities. More than 3 000 businesses have 

completed the Nedbank/BDFM Greening Your Business course, 

giving their organisations the knowledge and tools needed to be 

successful on their own sustainability journeys. There’s also the 

Nedbank Sustainability Outlook, a quarterly publication that 

provides global sustainability insights to over 100 000 recipients 

per issue. SA homeowners can benefit from the Nedbank Green 

Living Guide (downloaded from www.nedbankgroup.co.za), offering 

practical tips and guidelines on how to increase the environmental 

sustainability of their properties. 

The Nedbank Caring for Communities Programme affords 

employees the opportunity to get involved in offering sustainability 

education to schools and communities, including participating in the 

installation of vegetable tunnels, solar cookers and rainwater tanks. 

Nedbank believes this type of collaborative approach to integrated 

sustainability is the only way of ensuring that an organisation’s 

sustainability commitment translates into real sustainability results, 

and WWF encourages more corporates to adopt such an approach. 

nedbank’s recycle container (above) 
and ‘future flush’ (right) are part of 
their innovative approach to encour-
aging more sustainable living.

The Nedbank Group’s sustainability journey and relationship with WWF stretch 
back more than 20 years. in that time, the organisation has learned many lessons, 
the most valuable of which is that sustainability effectiveness demands a highly 
integrated approach. 
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JOuRNEy OF WATER
The walk has ended but the journey continues
On 4 November 2013, a group of 25 participants – celebrities, media, WWF staff 
and supporters – embarked on a Journey of Water: a walk that took them from 
the Boland Mountains – the headwaters of the Berg, Breede and Eerste Rivers, 
and one of our strategic water sources areas – into Cape Town. They walked 
for four days and 85km, encountering sometimes gruelling and often inspiring 
terrain. By the end, they all agreed: it was an epic walk that brought into sharp 
focus the real journey that water takes to reach our taps in the urban centres.
The walk represented the highlight of the 
Journey of Water awareness-raising 
campaign, organised by WWF South Africa 
and Sanlam, with creative direction by 
ogilvy & Mather Cape Town. it was also 
supported by an interactive mobisite, www.
journeyofwater.co.za, and a series of 
activities in partnering restaurants and 
retailers nationwide. The message of the 
campaign: our water source areas must be 
protected and managed sustainably if they 
are to meet the needs of South Africa’s 
people and its growing economy.

WWF International’s head of conservation 
communications, Gretchen Lyons, 

documented each day’s breath-taking 
challenges and inspiring lessons. Excerpts 
from her daily blog follow.

DAY ONE
Journey of Water Day 1 was billed as “epic.” 
Overkill? Hardly. The walk today was 
a major physical challenge that pushed 
the team to its limits – but the beautiful 
Berg River and Hottentots Holland 
Nature Reserve rewarded every step with 
amazing scenery.

Before setting off, the team was treated to 
some perspective on the landscape. Aquatic 
ecologist Jackie King reminded us that 

human civilisation developed around water 
sources. Then, as populations grew and 
we needed to do more with water, we built 
dams, pipes and canals. 

We have to find a balance, says King.

Along the way, we saw the bleached trunks 
of felled pines. The catchment had once 
been dedicated to forestry, but the alien 
tree species were sucking up Cape Town’s 
water. There’s an ongoing effort to remove 
alien plants.

We saw a lot of water today, and a lot of 
nature. Not a tap in sight – because, as we 
know, water doesn’t come from a tap.
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The Journey of Water hike started at the pristine headwaters of the Berg River Dam.
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DAY TWO
Tuesday’s Journey of Water update will 
be brief, as your intrepid reporter is tired 
from another long and fascinating day. It’s 
a lucky break i don’t type with my toes, 
because those definitely need a rest after 
another 19km. 

Today we saw water through its transition 
from a purely natural function to its 
purposeful use by people on farms, in homes 
and for industry.

It’s no surprise that all of these uses are 
taking their toll on the region’s rivers. 
Dr Jeanne Nel of the Council for Scientific 
and industrial Research (CSiR) told the 
Journey of Water walkers that eight out of 
10 of the Western Cape’s rivers are critically 
endangered. 

“There is no such thing as upstream when 
it comes to water quality,” says Professor 
Jo Barnes of Stellenbosch University. She’s 
been studying river health since 1998. “In 
nature, it doesn’t matter who’s right. it 
doesn’t matter whose fault it was. In nature, 
we’re only dealing with consequences.”

it was a message made plain by our path 
today. We saw water go from pure and 
drinkable in the nature reserve to toxically 
polluted in parts of the river flowing right 
through Stellenbosch. To return clean water 
to our taps, the Faure Water Works – the last 
stop of the day’s journey – cleans millions of 
litres of water a day.

That’s the water that comes from our taps, 
but only after a considerable journey.

DAY THREE
On this leg of the Journey of Water, we saw 
nature juxtaposed with an urban township. 
We met people responsible for cleaning 
our wastewater and people responsible for 
promoting environmental justice. We learned 
about the work still to be done to improve 
efficiency. Zama Siqala of WRP Engineers 
told us that by simply reducing water 
pressure and stopping leaks, we can save tens 
of millions of litres of water each year, as well 
as millions of rands. This could mean more 
water for people in need, and more water left 
in nature to keep ecosystems healthy.

Today’s journey showed me many things, 
beside the fact that Cape Town’s weather 
can make you crazy. First, be careful about 
what you flush (or put down a storm drain). 
it’s expensive and unpleasant to strain out 
that which doesn’t belong. Second, proper 
hand washing should take as long as singing 
“Happy Birthday,” but don’t leave the tap 

running while you lather up. Soap and water 
are key to fighting deadly diarrhoeal disease. 
Third, don’t take water for granted, ever. 
Some people have to walk for every drop. 
Fourth, nature is closer than you think and 
more beautiful than you remember. Go see.

DAY FOUR
Day 4 saw the Journey of Water reach 
its destination: Cape Town. As the team 
celebrated its achievement and pledged to 
keep in touch (it was like the last day of 
summer camp), I think each walker felt a 
mixture of satisfaction and surprise – yes, 
we really did it.

Each day on the Journey of Water has 
brought eye-opening experiences. on this 
fourth and final day, as we walked into and 
under the heart of the city that most of the 
team knows so well, we continued to be 
surprised by how water flows through our 
daily lives and, indeed, our history. it shapes 

our landscapes and shapes us as people by 
affecting our health and well-being. I think 
it’s safe to say that those who have taken 
the Journey of Water will look at water 
differently from now on.

Walkers: Catherine Grenfell (5fm DJ), 
Louise Carver (musician), Sindiswa 
Dlali (SABC news), Theresa Taylor (The 
Star journalist), Derek van Dam (chief 
meteorologist at eNCA), Chad Meihuizen 
(Alzheimer’s ambassador/runner), Angel 
Campey (comedian), Jamie Saint (5fm DJ), 
Siv Ngesi (comedian/actor), Sonia Booth 
(international model/business woman), 
Carishma Basday (actress), John Yeld (Cape 
Argus journalist), David Kramer (singer/
songwriter/playwright)

Supporters: Nokulinda Mkhize (iSangoma), 
Florence Masebe (actress), Dion Chang 
(trend analyst), Heinz Winckler (musician)

Partners: Sanlam (funder); Ogilvy & 
Mather Cape Town (creative); City of 
Cape Town; Department of Water Affairs; 
CapeNature; Kirstenbosch Botanical Garden 
(technical partners); Europcar (transport); 
Consol (bottle sponsor); Ocean Basket, 
Spur, John Dory, Moyo, Societi Bistro, 
The Brasserie and Jonkershuis (restaurant 
partners); Pick n Pay, Clicks, Woolworths 
and Spar (retail partners), Spier, Lanzerac 
and Hotel Verde (accommodation sponsors); 
ACSA (advertising sponsor); Ginko; Council 
for Scientific and Industrial Research 
(CSIR); Water Research Commission (WRC)

More information is also available 
in our recently published report 
An Introduction to South Africa’s 
Water Source Areas, which shows 
that 8% of our land area provides 
50% of our surface water.
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eNCA meteorologist Derek van Dam takes a 
moment to refresh himself, holding a glass he 
carried from start to finish.

WWF South Africa’s Board chair valli moosa unveils the Journey of Water installation in the kirstenbosch 
national Botanical Garden.
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The Twitter storm trended for 
six days in the South African 
Twittersphere and briefly at 
number one worldwide.

#iAM4RhiNOS 
Raising a (Twitter) storm for rhinos
On 22 September 2013, 60 000 people from over 100 countries around the world 
joined forces to unleash a storm on social media in support of our precious rhino 
species. In a record for the social media channel Twitter, more than 160 000 
tweets containing #iam4rhinos generated more than 350 million impressions 
(the number of times #iam4rhinos actually appeared in Twitter users’ timelines) 
in less than a week as WWF South Africa called for citizens around the globe to 
make a personal pledge for rhinos by using the hashtag.

The tweets posted ranged from bold to  

light-hearted.

rickygervais (5 090 835 followers) 

RT @WWF: 22 September is 

#WorldRhinoDay – hands up who 

thinks we should protect them! 

#iam4rhinos

Trevornoah (997 894 followers) 

Great to see Manchester United 

supporting Rhinos by allowing 

those 4 goals. #iam4rhinos

Rhino poaching levels in South Africa have 

reached dramatic proportions, with more than 

825 rhinos in South Africa killed for their 

horn thus far in 2013. WWF and TRAFFIC, 

the wildlife trade monitoring network, 

conducted consumer research in Vietnam, 

a key country of demand, that revealed a 

high level of status is associated with the use 

of rhino horn in that country. The research 

further revealed that the most prominent 

users are successful businessman who greatly 

value the opinion of their peers and that many 

aspirational young people in the growing 

middle class intend on buying and using rhino 

horn when they’re able to afford it.

These findings prompted the creation of a 

simple but impactful campaign for World 

Rhino Day. The main objectives were 

to raise international awareness on the 

increased threat of rhino poaching and 

the illegal trade in rhino horn globally, by 

relating on a personal level with supporters, 

inviting new supporters to get behind 

the rhino cause and specifically engage 

influencers such as celebrities and luxury 

brands to help drive the campaign and reach 

those critical audiences in Vietnam.

“World Rhino Day is a time to raise 

awareness about current threats to rhinos 

and to celebrate this iconic species and 

thank the people who risk their lives to 

protect them. This year we decided to use 

social media as a new platform to spread the 

message around the world,” said Jo Shaw, 

Rhino Co-ordinator at WWF South Africa.

The #iam4rhinos Twitter storm trended for 

six days in the South African Twittersphere 

and briefly at number one worldwide. 

While every tweet and retweet is vital, we 

were fortunate enough to gather support 

from some huge celebrity names including 

English comedian and activist, Stephen 

Fry (@stephenfry), writer and director, 

Ricky Gervais (@rickygervais), well-

known indian actor, Abhishek Bachchan 

(@juniorbachchan) and reality star, 

Kendra Wilkinson (@KendraWilkinson), 

all of whom have huge Twitter followings. 

A number of traditional media outlets also 

picked up the story, spreading the message 

that the fight against rhino poaching will 

ultimately be won in Asia, not Africa.

Supporters of WWF and the rhino 

cause are still tweeting #iam4rhinos 

well after the successful World 

Rhino Day campaign. Visit  

www.iam4rhinos.com to see how 

far we’ve come and to support our 

ongoing initiatives to protect 

the rhino.

On the iam4rhinos.com website, this rhino filled with red as the #iam4rhinos tweets came flooding in.

To tackle this mammoth task, WWF South 

Africa teamed up with the highly experienced 

and enthusiastic team at Flow Communications, 

an integrated communications company, 

and the Twitter storm was born. The point of 

the perfect Twitter storm is to begin telling a 

story or starting a conversation on Twitter 

that spreads and then through a feedback 

loop with traditional media generates a 

significant amount of attention across a wide 

range of audiences.
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With this in mind, WWF South Africa in 
partnership with Nedbank, through the 
WWF Nedbank Green Trust, commissioned 
Resource Africa to conduct a research 
study with the communities living in the 
Bushbuckridge and Malelane areas of 
Mpumalanga on the border of the Kruger 
National Park and the surrounding 
Associated Private Nature Reserves. 
These areas remain hot spots of poaching 
activity. The study engaged members of the 
communities on issues of rhino poaching 
to gain an understanding of the socio 
and cultural dynamics affecting the issue. 
The intention is for this research to inform 

liNkiNg COMMuNiTiES AND RhiNOS 

species that needed to be conserved for 

future generations. 

A number of people within the communities 

expressed a desire to help, as they felt that 

they had not been involved in any efforts 

to date to protect rhinos and were rarely 

consulted in any nature conservation issues 

within protected areas. 

Sixteen per cent of individuals knew of rhino 

poachers living within their community 

when compared to the 84% of individuals 

who had no knowledge of people involved 

in rhino poaching. The survey found that 

the elderly within the community were less 

open to identifying or talking about the 

identity of poachers as they feared negative 

repercussions. More people responded that 

they would consider supplying information 

on who the poachers were if their identities 

could be protected or if an incentive was paid. 

WWF South Africa understands that 

people should be the link in informing 

authorities on wildlife crime happening in 

their communities and in turn enable their 

communities to act as the first critical line of 

defence against poaching. 

With such rich information available, the 

next exciting stage in this project will be to 

inspire and empower these communities 

to find ways to save the rhino for future 

generations. By working closely with 

community members, WWF knows it can 

make important strides towards securing our 

rhino populations so that those communities 

in rhino range areas and all South Africans 

may appreciate this iconic species.

Rhino poaching is an issue close to the heart of South Africans and one which 
has received widespread media attention. WWF South Africa has identified the 
need for strategic interventions to deal with the poaching scourge and to secure 
our rhino populations, which remain a valuable natural asset and iconic species. 
We have also identified a crucial audience that has the potential for significant 
impact on rhino conservation, but that has not yet been fully engaged. It is 
imperative to involve the communities that live close to the poaching hotspots 
in our rhino conservation interventions. After all, the people living in these 
communities are best placed to act as the first line of defence against poaching 
and to inform authorities about the wildlife crimes taking place around them. 

an innovative WWF South Africa campaign 

that will tackle rhino poaching from the 

ground up.

Our research found overwhelming support 

from 90% of the community members 

surveyed, who felt that the rhino has 

a spiritual and heritage significance 

connecting the community to their ancestry, 

and so they would be willing to contribute 

towards rhino conservation efforts. 

The surveyed community members also 

recognised how rhinos contribute to tourism 

and job creation, but more crucially they 

acknowledged the animals as an iconic 

Conservation workers and community members work together to transport a rhino to a new, safer location.
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ART AuCTiON RAiSES MilliONS

The auction was a glamorous occasion 

attended by a who’s who of Johannesburg’s 

social elite at Everard Read’s state of the 

CiRCA art gallery. The hour-long auction, 

which attracted a capacity crowd of art 

collectors, socialites, celebrities and 

supporters of WWF, was characterised 

from the outset by animated bidding and 

enthusiastic applause as each lot fell under 

the hammer.

Twenty-two artists, among them many 

esteemed luminaries of the art world, 

contributed works to the auction. Of those 

22 lots on sale, 17 exceeded their presale 

estimates, in some instances by up to 

three times. The highest price realised was 

for an exceptional painting of Okavango 

Channel Blooms by John Meyer which, after 

ferocious bidding, was knocked down for 

R750 000. included in the total raised on 

the night was a very generous donation of 

R1 million, half the price raised from the 

sale of Adrian Steirn’s photograph portrait 

of Nelson Mandela, which sold prior to the 

auction to an anonymous buyer in New 

York for R2 million, a record price for a 

photograph in South Africa. Steirn donated 

the other R1 million to the Nelson Mandela 

Children’s Hospital.

Canon South Africa generously donated 

cameras to the value of R42 000, which were 

raffled on the night. Nicola Harris was the 

proud winner of the first prize, an EOS 6D 

and EF24-105MM (WG) lens valued at 

R29 995. Daniele Scenarelli took home the 

second prize of an EOS 100D starter bundle 

valued at R8 999 and William Alexander 

won the third prize, a PS SX280HS RED 

EU18 worth R3 099. These great prizes 

from Canon helped to make the night 

picture perfect.

After the auction well over 300 people 

continued to party into the night, enjoying 

the lively music and the delicious food and 

drink, and making it one of the most vibrant 

events of the year.

The recent WWF Art Auction presented by Everard Read and 
Strauss & Co raised more than R3 million for conservation in 
South Africa. 

South Africa’s leading art auctioneer, 

Stephan Welz, Managing Director of 

Strauss & Co, who conducted the auction, 

described the event as “a great evening 

for a great cause which also did much 

to foster the arts”. Mark Read, owner of 

the Everard Read Gallery, commented, 

“The various conservation issues WWF 

South Africa works on are absolutely 

meaningful to the people who come here 

to spend serious money, on serious art, for 

a serious environmental cause. The artists 

who generously donated their works gave of 

their best and the auction featured a good 

spectrum of the many luminary names in 

modern and contemporary art.”

The proceeds from the auction will go 

towards supporting WWF South Africa’s 

conservation work – from keeping South 

Africa’s water catchments healthy to 

managing fish stocks, saving the rhino 

from extinction and purchasing critical 

conservation land.

©
 JA

m
e

S
 Fo

x

©
 JA

m
e

S
 Fo

x
©

 JA
m

e
S

 Fo
x

the auction was packed to capacity and was attended by WWF-SA Board chair valli moosa, WWF-SA trustees nicky oppenheimer and mark read, and WWF-SA 
CEO Morné du Plessis. Leading art auctioneer Stephan Welz of Strauss & Co knocked down the lots on the night.
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PEDAl AND SPlASh FOR ThE PlANET
WWF South Africa offers environmentally conscious cyclists and swimmers the 
opportunity to show their love of nature and raise much-needed conservation 
funds by getting involved in our Ride for Nature and Swim for Nature campaigns. 
These initiatives recognise that many WWF supporters and would-be supporters 
alike enjoy spending time in the magnificent landscapes that South Africa has 
to offer, and welcome the chance to make a meaningful contribution through 
their sport.
Cyclists can join the Panda Peloton and ride 

in WWF colours in any race anywhere in 

the country and are given tools and tips for 

fundraising online by using email and social 

media to ask friends, family and colleagues to 

sponsor their race. Besides enabling cyclists 

to ride on our behalf in any race of their 

choosing – no matter how small or large – 

we also participate in an official capacity in 

major races such as the recent Momentum 

94.7 Cycle Challenge and the upcoming Cape 

Argus Pick n Pay Cycle Tour. Standing out in 

the crowd of thousands, an excited team of 80 

WWF Ride for Nature cyclists participated in 

this year’s Momentum 94.7 Cycle Challenge. 

The perfect weather conditions combined 

with breath-taking sights made for a charity 

challenge extravaganza. The Cape Argus 

Pick n Pay Cycle Tour is the world’s largest 

individually timed cycle race, annually 

attracting about 35 000 cyclists from around 

the world. The 2014 event on 9 March is once 

again set to thrill local and international 

cyclists with a spectacular 109 km route 

around the Cape Peninsula.

“We are extremely proud of the success of 

this campaign so far and we hope to build 

momentum around our fundraising efforts 

and entice more cyclists to cycle for a cause,” 

said Dr Andrew Baxter, Head of Business 

Development and Fundraising at WWF-SA.

Swimming enthusiasts were recently able 

to join the fun for the first time with the 

inaugural WWF Swim for Nature race (as 

part of the Bridge House Mile sponsored 

by Bridge House School and Glacier by 

Sanlam). The event took place on Saturday 

2 November 2013 at the Berg River Dam in 

Franschhoek and was a great success with 

330 swimmers taking part. 

olympic gold medallist Ryk Neethling, 

former Miss South Africa Amy Kleinhans 
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The Panda Peloton gets revved up for the Momentum 94.7 Cycle Challenge.
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Olympic gold medallist Ryk Neethling, former 
miss South Africa Amy kleynhans and kfm sports 
presenter Jeremy harris supported Swim for nature 
and had fun with some of the younger panda pack.

©
 S

P
o

r
tzP

ic
S

and Kfm sports presenter Jeremy Harris 

were on hand to support the WWF Swim for 

Nature campaign. The day was full of fun 

for the whole family, with the WWF stand 

offering arts and crafts to entertain the little 

ones while their parents and older siblings 

took the plunge. 

The pristine setting was not only beautiful, 

but also of strategic significance in that it 

has the freshest water of any dam in South 

Africa. This aids WWF in raising awareness 

around freshwater and where it comes from. 

Many people are unaware that water doesn’t 

come from a tap or a dam; water is provided 

by healthy and functioning ecosystems. 

Only 8% of South Africa’s land area provides 

us with more than half our surface water 

resources. If we can protect this 8% we will 

go a long way to ensuring water security for 

our water-scarce country.
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FuNDRAiSiNg
get into WWF gear – online!
WWF is pleased to announce the much-anticipated launch of our 
online shop! Our popular range of WWF-branded goodies is now 
available to buy quickly and conveniently from shop.wwfsa.org.za 

We have an extensive range on offer, from fashionable t-shirts, 
hoodies and headwear to soft toys, mugs and water bottles. Show 
your support for WWF by proudly wearing the panda – or give the 
gift of a better tomorrow by buying for friends and family.

Your order will be delivered anywhere in South Africa within 
48-72 hours, or you’re welcome to collect from our head office in 
Newlands, Cape Town free of charge.

Proceeds from the sale of our products help support our vital 
conservation work, so you can rest assured that choosing a WWF 
product contributes to a future in harmony with nature. 

Be a friend of the planet – place your order today!

WWF partners and supporters hosted at lourensford Wine Estate
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Swipe for nature
July, August and September saw many of our 
supporters eagerly swiping their MySchool 
MyVillage MyPlanet cards for WWF in 
hopes of winning our fantastic rhino 
walking safari competition. In the end, 
Tony Wright (a faithful supporter of WWF 
since 2010) swiped his card a remarkable 
32 times to scoop the prize.

WWF heartily congratulates Tony, who won 
two nights’ accommodation for two people 
and a rhino walking safari in the Kruger 
National Park – valued at R13 760 and 
sponsored by Isibindi Africa Lodges. 

“Wow, I am flummoxed... I can’t believe it,” 
said Wright upon hearing the news. “i want 

be donated to us. it doesn’t take much to do 
something positive for our planet. 

If you need more information, please email  
shop@wwf.org.za or call +21 21 657 6600.

other supporters in a day combining 
conservation exposure and education with 
enjoyment and fine dining. Inge Kotze of 
WWF’s Sustainable Agriculture Programme 
gave a presentation praising farmers for 
fulfilling their role as custodians of our 
natural wealth and sharing how farmers 
and consumers can achieve sustainable 
production from farm to fork (or in this case, 
from farm to cork).

To see conservation in action, the intrepid 
guests headed up the mountain in 4x4 
vehicles. The views down to the city 

below were spectacular, and provided a 
visual understanding of WWF’s vision of 
creating conservation corridors to maintain 
ecosystems at a landscape scale. 

The guests were then treated to lunch by 
Dr Christo Wiese and his son Adv Jacob 
Wiese. Dr Wiese (Shoprite and Pepkor 
Chairman and owner of Lourensford) 
spoke about the state of the environment 
and reflected on the fiscal impact of global 
degradation, highlighting how business 
can help shift production onto a more 
sustainable path.

to encourage others to support WWF for the 
wonderful work they do. I look forward to 
my trip. Thank you to WWF and isibindi!”

We would like to thank everyone who 
swiped in support of WWF during the 
competition, and would also like to extend 
our gratitude to everyone who signed up for 
a new card or added WWF as a beneficiary. 
Keep an eye out for future competitions to 
stand to win great prizes!

The competition may be over, but our 
important environmental and conservation 
work continues. You can support this 
vital work. Add WWF as a beneficiary on 
your MySchool MyVillage MyPlanet card, 
and every time you swipe at participating 
stores, a percentage of your purchase will 

Lourensford Wine Estate, a Champion 
of WWF South Africa’s Biodiversity and 
Wine initiative, recently played host to 
WWF Corporate Partners, Trustees and 

Long-time WWF supporter Tony Wright (right) 
receives his prize from Dr Andrew Baxter, the head 
of WWF South Africa’s Business development Unit.

dr christo Wiese addresses WWF supporters on 
the vital role of business in sustainability.
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SuPPORT

Become part of the future
Corporate membership is divided into three tiers (fees payable 
per annum):
Member/Silver (R10 000 – R24 999)
Senior Member/Gold (R25 000 – R74 999)
Principal Member/Green (R75 000+)

For more information about membership benefits, contact 
Puleng Mosholi (pmosholi@wwf.org.za or +27 11 447 1213)

Membership/Project funding
Please join us in welcoming the Mr Price Group to the network. We 
look forward to journeying together towards an ever sustainable 
trajectory. We would also like to thank all of you who have made 
your contributions for the 2013/2014 year. These help sustain our 
shared commitment to a future in harmony with nature. 

Many of our network partners are constantly extending their 
support beyond membership through donations-in-kind and or 
project funding. Vodacom is one such example. They will soon 
be investing their technological, capital, and human resources in 
the WWF Small Scale Fisheries Improvement Project. Vodacom’s 
participation provides for the critical catalyst, partnering with the 
UCT Environmental Evaluation Unit in conjunction with Department 
of Agriculture, Forestry and Fisheries’ Small Scale Fisheries Sector 

and the fishing community of Kleinmond on this project.

Green members

AfriSam (South Africa) (Pty) ltd
Barloworld ltd
ebm-papst South Africa (Pty) ltd
everard read Gallery (Pty) ltd
Megafreight Services (Pty) Ltd
naspers ltd
Remgro Management Services Ltd
Sun international Group
Taeuber Management Trust
Tongaat Hulett Ltd

Donations-in-kind

WWF-SA thanks the following companies for their recent 
contributions in goods and services:
HSBC Africa (venue and catering) 
South African Breweries (venue and catering)
AviS (vehicles)
Sun international (accommodation)
Le Quartier Français (prize)
Canon South Africa (prizes)
Investec (venue and catering)
Grande Provence (venue and catering)
uAfrica.com (conference tickets)
Reuben’s restaurant (prize)
Ginko (film production)

how you, your family and your company can support 
WWF South Africa!

To find out more about how you can support WWF, visit wwf.org.za/act_now

MAkE A DONATiON OR lEAvE A lEgACy
Become a WWF supporter by donating 
once-off or by a regular debit order. 
Visit wwf.org.za/donate. Your support  
is vital in assisting us to achieve our 
important conservation goals.

By leaving a bequest in  
your will, you leave a living  
legacy that will have a lasting  
impact on our planet for generations to  
come and be a testament to your deep 
commitment to a future in which humans 
live in harmony with nature.

SWiPE SMART FOR WWF
Set up WWF as a beneficiary  
on your MyPlanet card, and every  
swipe will directly benefit us!  
Your Pick n Pay Smart Shopper 
and SAA Voyager cards allow you  
to donate your points or miles to us. Using 
your Nedbank Green Affinity account is 
another way to automatically support WWF.

gET kiTTED OuT iN WWF gEAR
Our fashionable range of 
WWF t-shirts, hoodies, 
buffs and drinkware is now 
available online.  
Order via shop.wwfsa.org.za

DOWNlOAD & PlAy  
WWF RhiNO RAiD
WWF Rhino Raid is a fun  
mobile game about Rad the  
rhino’s adventures as he  
takes on poachers in a thrill- 
filled chase. Proceeds go to  
WWF’s rhino conservation work. 
Download for $1 from Apple  
iTunes, the Samsung App  
Store or Google Play.

RiDE FOR NATuRE
Nature-loving cyclists can raise funds and 
awareness for conservation by cycling in 
WWF colours in any race anywhere in 
South Africa at any time.  
Visit wwf.org.za/ridefornature

CONSuME WiSEly
Our Southern African 
Sustainable Seafood Initiative 
(SASSi) and Biodiversity and 
Wine initiative (BWi) give 
you the information you need 
to make sustainable choices. 
Visit wwfsassi.co.za and  
bwi.co.za

gET yOuR COMPANy iNvOlvED
Sign up as a corporate partner,  
donate your company’s  
products or services  
or consider a payroll  
giving scheme.

TAX BENEFiTS FOR DONORS
WWF South Africa has been approved by 
the South African Revenue Services as 
a “public benefit organisation” in terms 
of section 30 of the Income Tax Act and 
is exempt from income tax in terms of 
section 10(1)(cN) of the Act. Donations to 
the WWF are exempt from donations tax 
and estate duty and will be tax-deductible 
in the hands of donors in terms of and 
subject to the limitations prescribed in 
Section 18A of the Income Tax Act.
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WWF kiDS

young pandas go to great lengths for our rhinos

Save water this summer

This group of children aged four to six 
from the Randburg Montessori Pre-School 
are proof that you’re never too young to 
get a start in conservation. The little ones 
raised money for rhinos and recently 
presented their donation to Puleng 
Mosholi at our Johannesburg office.

According to their teacher, the kids had 
been looking at pictures of animals when 
Julie decided she really wanted to do 
something to help save the rhino. After 
speaking with her friends, they made a 
poster which they displayed at school. 
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They also did a donation drive, getting 
teachers as well as friends and family at 
home to donate. They even put in some of 
their own money. They eventually raised 
R750 which they were super exercited to 
hand over to WWF.

As a reward for their efforts, we gave each 
child a panda plush toy. “I’m proud of my 
panda,” said Matthew. “i won’t ever let him 
get dirty!”

Meanwhile, two 10-year-old girls from 
Crawford Prep Lonehill – a school that has 
supported WWF South Africa in the past – 

have managed to raise money for rhinos 
and donate the proceeds to WWF. over 12 
months, the entrepreneurial learners have 
hosted jumble sales and a bake sale and 
received donations from their families. 
They managed to raise a whopping R5 000 
on their own! They set themselves this 
target and carried on working until they 
reached it. WWF is so pleased to have such 
committed young pandas who support our 
work. Thank you Tasmyn and Caprice.

Tamsyn King and Caprice Arthurs, of Crawford Prep 
lonehill, raised r5 000 for rhino conservation.

WWF’s Puleng Mosholi receives money from our youngest donors yet: Matthew Hodgkinson, Julie 
Hodgkinson and Tegan Lang. Their friend Cleo, who also helped to raise money, was away on holiday.

For many, summer means long holidays, trips to the coast, and fun 
in the sun. It also means we use more of our precious water. Here are 
some water savings tips for the water-wise young panda.

ADAPTED FROM HTTP://WATERuSEITWISELy.COM.

 take 5-minute showers 
instead of baths. 
A full bathtub requires 
approximately 250 litres.

 turn off the 
water while 
you brush your 
teeth and save 
up to 15 litres 
a minute.

 Wash your pets 
outdoors, in an 
area of your lawn 
that needs water.

 When washing 
your hands turn 
the water off 
while you lather 
with soap.

	 When	cleaning	out	fish	tanks,	
give the nutrient-rich water to 
your non-edible plants.

1

2

3

5
4
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ACT NOW

Please help us to ensure a living planet for the future.

WWF South Africa aims to inspire people 
to value, respect and defend our natural 
environment and the resources that 
underpin the lives and well-being of all 
our people. 
We work on various fronts to stop and, where possible, eventually reverse 

environmental degradation. 

These initiatives include ensuring that our beautiful places and our species’ habitats are 

conserved, that there are on-going fresh water supplies, that fish and seafood stocks are 

managed, agricultural practices are sound and that we explore clean energy sources. 

Help us build a future where all people live in harmony with nature!

To find out how you can get involved and support us, visit  

www.wwf.org.za/act_now

DEBiT ORDER CREDiT CARD
I wish to sponsor by debit order an amount of:  r100;  r200;  

 other r...................... to WWF-SA on the .........day of .........month, 

20......., and each month thereafter.

Account no.: ............................................  Branch code: .......................................

Type of Account:   current    transmission  Savings

Bank/Building Society:  ...........................................................................................

Branch name and address: ....................................................................................

City/Town: ...............................................................................................................

Signature:  ...............................................  Date: ....................................................

Full name: ...............................................................................................................

Address: .................................................................................................................

.................................................................  Postal Code: ........................................

Tel. H: (..........).........................................  Tel. W: (..........) ....................................  

Cell: (..........)......................................... ...

We acknowledge that the party hereby authorized to effect the drawing(s) 
against my/our account may not cede or assign any of its rights to any third 
party without my/our written consent and that I/we may not delegate any of my/
our obligations in terms of this contact/authority to any third party without prior 
written consent of the authorised party. Thank you for your cooperation.

 Please send me information by e-mail.
 You have the right to advise us at any 

time if you no longer wish to receive 
further email from WWF-SA.

Please make sure that you 
include your name and surname 
as the depositor reference on the 
deposit slip/beneficiary reference 
for electronic transfers.

 

Any amount you send will 
be put to immediate use.

 i have completed the adjacent 
details for a donation by debit 
order or credit card.

 My cheque / postal order 
is enclosed.

 I am interested in leaving a 
bequest to WWF South Africa. 
Please send me further details.

BAnKing DetAiLS
Account name:  WWF South Africa Appeal Account
Bank: ABSA
Account no.: 406 043 0641
Branch: Stellenbosch
Branch Code: 632 656
Swift no.: ABSAzAJJcct
reference: PB1108

 I’ve made a direct / electronic 
deposit into WWF’s account 
and faxed a copy of the 
deposit slip to 086 535 9433.

 i’ve made a secure online 
donation on WWF’s web-
site wwf.org.za.

Card Number:

               

        M  M  Y  Y  

Signature:  ...............................................  Date: .........................................................

Full name: ....................................................................................................................

Tel. H: (..........).........................................  Tel. W: (..........) ......................................... 

Cell: (..........)......................................... ...

CoMpuLSorY For DeBit orDer AnD CreDit CArD pAYMentS:

Date of Birth: D  D  M  M  Y  Y  Y  Y  

My e-mail address is:...................................................................................................

*  Please post a copy of your deposit slip to us with this form or alternatively fax a copy to 
086 535 9433, so that we may thank you.

Please debit my:  mastercard;  visa;  Amex;  diners club; 

other card.................................. to the amount of* r........................... 

Last 3 digits on
reverse of card

Once 
Only

Every
Month

Expiry Date

(print in block letters)

(print in block letters)
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>160 000
the number of tweets posted in 
support of WWF South Africa’s 
#iam4rhinos Twitter campaign

WWF-SA is a registered Non-Profit Organisation, number 003-226 NPO. © 1986 panda symbol and 
® “WWF” Registered Trademark of WWF-World Wide Fund For Nature (formerly World Wildlife Fund), 
1st Floor, Bridge House, Boundary Terraces, Mariendahl Lane, Newlands, Cape Town, PO Box 23273, 
Claremont, 7735, t: +27 21 657 6600, e: info@wwf.org.za, www.wwf.org.za

120

>R3 MilliON

the number of water carrying 
hippo rollers donated by 
Nedbank and handed over 
by WWF to the Ndlamlenze 
community

the amount of money raised from 
the WWF Art Auction at the 
CiRCA gallery

85 kM
the distance walked by celebs, 
media, staff and supporters 
over four days during the 
Journey of Water

WWF South Africa

Why we are here

www.wwf.org.za

to stop the degradation of the planet’s natural environment and
to build a future in whic h humans li ve in harmony with natur e.

WWF.ORg.ZA
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