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Another jam-packed year is 
almost behind us. It was a year 
in which we hosted a successful 
Earth Hour campaign to raise 
awareness of the threats of 
climate change, took a Journey 
of Water with a group of young 
and infl uential South Africans 
to shine a light on our water 
challenges and launched the 
WWF-SASSI #SASSIstories 
campaign, a consumer 
awareness initiative aimed at 
telling and keeping alive the 
stories inspired by our oceans.

At WWF, however, we continue 
to look ahead and to fi nd 

innovative solutions to the environmental challenges that await us in 
the New Year and beyond. We are hopeful of a positive outcome at the 
COP21 climate change negotiations in Paris, and know that, whatever 
the outcome, we will have an important role to play alongside like-
minded organisations to keep world leaders honest. Closer to home, 
South Africa’s droughts and related water shortages have aff ected 
rural and urban communities alike. This is a harsh reminder of the 
country’s water-scarcity and the importance of collective eff orts aimed 
at securing our water resources.

Also in this issue, we are asking you to consider the legacy you wish to 
leave behind for the environment. By remembering WWF in your will, 
you can leave a legacy that will have a lasting impact on our planet for 
generations to come. Find out more about this opportunity on page xx 
and be inspired by the wishes of your peers who also want to leave a 
legacy for nature.

Once again, I wish to thank you on behalf of all of WWF South Africa. 
My staff  and I are greatly appreciative of the support you provide that 
gives meaningful impetus to the work we do and helps us to achieve 
greater and more signifi cant outcomes every year. We trust that in 
2016 we will enjoy an even closer relationship and continue on this 
journey towards a future in which all people live in harmony with 
nature.
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WWF  News

WWF’S NEW JOBURG HOME SCOOPS 

GREEN STAR QUALITY STATUS
We’ve earned our green stripes! At WWF South Africa, we believe in 
leading by example and with this in mind, our newly-refurbished home 
in the heart of Braamfontein has achieved 6-star Green Status. This is the 
highest possible level of recognition from the Green Building Council of 
South Africa (GBCSA). Our Braamfontein offi  ce is also the fi rst retrofi tted 
building in the country to receive a 6-star rating.

Construction started in 2012 and the fi nished building was handed over 
to WWF at the end of January this year. The application for the 6-star 
rating began soon after. To gain this level of Green Star rating, several 
systems and strategies were employed which resulted in an impressive 
environmentally innovative and intelligent structure. 

Of this achievement, Brian Wilkinson, CEO of the GBCSA, said, “Like 
us, the WWF team are constantly working towards making a positive 
change to our fragile environment. They have taken their mission even 
further by leading by example in greening and sustainability in the built 
environment.”

THE WWF NEDBANK

GREEN TRUST TURNS 25
Since its inception in 1990, The WWF Nedbank Green Trust has raised 
R170 million to support more than 200 diverse conservation projects 
throughout South Africa. Now the Trust celebrates 25 years of excellence, 
which would not have been possible without the loyal support of 
Nedbank’s Green Affi  nity clients who, by simply opening a Green Affi  nity 
account, have ensured the preservation of South Africa’s natural heritage. 

The Trust’s programmes and projects aim to protect wild places, 
achieving environmental sustainability and ensuring the long-term 
integrity of species and people that inhabit natural systems.

“The Green Trust recognised that the survival of our planet depends on 
the coming together of governments, businesses, organisations and civil 
society and we are proud to have played a role in bringing people and 
nature together, and in harmony for 25 years,” says Augustine Morkel, 
Executive Manager of Operations at WWF South Africa and Manager of 
the WWF Nedbank Green Trust.

PRESTIGIOUS FELLOWSHIP FOR WWF 

LEADERS IN BIODIVERSITY
Two local leaders in the South African Environmental sector - both 
working for WWF - have been been awarded the prestigious GreenMatter 
Fellowship Professional Development Award.

Ayanda Cele and Wendy Engel were selected through GreenMatter 
for the WWF Nedbank Green Trust Emerging Leaders Professional 
Development Fellowship for 2015-2016. 

Cele started at WWF-SA in October 2010 as a biodiversity stewardship 
offi  cer and four years later was promoted to a coordination role. Engel 
has been involved in the sector for more than 15 years. Currently the 
WWF Researcher with the Nedbank Sustainable Agriculture Partnership, 
she supports Nedbank’s work with WWF in promoting sustainable 
agriculture.

Once their fellowship year has been completed, Cele and Engel will go on 
to participate within the community as GreenMatter Fellowship alumni.

PARTNERING WITH BUSINESS TO 

SUPPORT WWF’S WORK
The highly regarded corporate promotional clothing and gifts supplier, 
Boland Promotions is our latest licensing partner. Together, we have 
a special range of co-branded, eco-friendly products and merchandise 
suitable for the offi  ce, home or school. Find out more about this and 
other licensing partnerships at wwf.org.za/licensing
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Whatever the outcome, the world’s gaze will 
be on the French capital as leaders from across 
the globe meet to chart our collective climate 
future, fi rm in the knowledge that critical work 
lies ahead of us and the understanding of the 
vital need to ramp up the commitments made 
by countries from around the world to reduce 
their emissions and combat climate change.

One person who understands the long-term 
eff orts required to shift the world’s trajectory 
as well as the ups and downs that can be 
expected at the negotiations is Jaco du Toit, 
policy coordinator for WWF’s team attending 
the UN climate negotiations (The UNFCCC). 
Jaco works within WWF’s Global Climate and 
Energy Initiative (GCEI) and is hosted by WWF 
South Africa in Cape Town with several other 
GCEI staff  members - Tasneem Essop (Head 
of WWF International’s delegation to COP21), 
Mandy Woods (Head of Communications for 
WWF at COP21) and Lauren Granger (social 
media specialist for WWF at COP21). 

Jaco’s fi rst exposure to climate negotiations 
was the COP17 talks in Durban in 2011. At 
the time he was still an intern with WWF 
South Africa, but his technical expertise and 
enthusiastic and energetic approach quickly 

earned him a more permanent position in the 
high-performing international GCEI team.

Now a veteran of four climate change COP 
events, Jaco says one of the most exhilarating 
aspects of participating in a COP is contributing 
to a United Nations event where world leaders 
are negotiating decisions that will determine 
the future of the planet: “Sometimes you 
may feel that the impact you’re making is 
incremental, but then, to hear a high-level 
delegate promoting an idea that you have been 
involved in advocating is highly rewarding,” 
says Jaco. 

The rewards can come at signifi cant physical 
costs. Negotiations of this scale are intensive 
and extend to well above regular working 
hours over a period of two weeks. “You run 
on adrenaline and you have to because you’ve 
got to make the most of it, especially this year 
in Paris. It’ll be years before we have another 
event of this scale and signifi cance,” says Jaco.

“Typically, my day would start at 6am, when I 
would check the daily programme, following 
up on which negotiations are taking place 
and where – these are usually only confi rmed 
between 4am and 6am by the UN organisers. 

And it’s my job to deploy our team of specialists 
to the right meetings and to make sure we get 
good notes from those sessions so that we 
can analyse where the negotiations are going. 
Before we head to the venue around 8:30am 
we have a team meeting to plan for the day. In 
the early stages of negotiations, the discussions 
might fi nish at 7pm after which we still have 
to go back and meet again as a team and 
work on updating our advocacy materials and 
strategies. Later in the conference the formal 
negotiations fi nish at 11pm and during the last 
three days it’s not uncommon for sessions to 
run until 2am or 3am as the focus shifts from 
the technical to the political, in the push to 
secure an agreement.”

Even as part of a WWF delegation staff ed 
with highly knowledgeable, optimistic and 
determined individuals, Jaco admits that one of 
the biggest challenges during the negotiations 
is keeping one’s spirits up. Indeed, past climate 
negotiations have failed to secure the political 
ambition required to reduce emissions in order 
to keep warming below an average of 2°C. 
“What keeps us going,” he says, “and remember 
a lot of staff  have kids – is the idea that you are 
literally fi ghting for their future and the future 
of our planet.”

WWF Feature

THE BIG PUSH
In the past year, support for an agreement in Paris has come from 
many diff erent quarters, and not just environmental and civil society 
groups. A broad spectrum of world leaders, from the business, 
religious and political sectors – including from individuals such as 
Richard Branson, the Pope and Islamic scholars – have called for a 
strong positive outcome at COP21.

Paris is shaping up as a watershed moment for climate negotiations. 
For the fi rst time almost all countries around the globe have made 
statements of what they intend to do about climate change (known 
as INDCs). When considered collectively, these pledges will reduce 
where emissions are headed, but they only get us halfway to where 
we need to be. The onus will be on the COP21 agreement to set the 
current pledges as the absolute fl oor for action, meaning that countries 
will have to work to scale up these commitments. For WWF and 
 like-minded organisations, our role will be to continue to hold 
our leaders accountable for delivering upon and increasing their 
commitments until we know that global warming will not go beyond 
levels that human society or ecosystems can bear.

COP21: THE ROAD 
TO PARIS AND 

BEYOND… 
At the time of writing, the climate change negotiations in Paris loom before us and, likely, by 

the time you read this, the negotiations may have already been concluded.
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WWF Report

Agriculture is one of the sectors 
in South Africa that is most 
vulnerable to water risk. This 
is why WWF has developed a 
practical tool that empowers 
both commercial businesses and 
small-scale farmers to become 
water stewards. With these 
new tools at their fi ngertips, 
businesses and farmers can 
assess their own water footprint, 
enabling them to improve their 
water usage and reduce their 
wider catchment-level impacts.
Based on the international water stewardship 
standard, as created by the Alliance for Water 
Stewardship (AWS), WWF’s online water 
stewardship guide provides local and sector-
specifi c information as well as pragmatic 
actions and tips to address each of the best 
practice criteria within the AWS standard.

Water stewardship is a long-term journey 
towards improving a business’ water use and 
reducing their water impacts – both within 
the business and across their supply chain, as 
well as in the catchment area of their water 
supply. Good water stewardship means paying 
attention to where your water comes from, how 
you use it and where it goes to.

This new online tool is ultimately the start of 
a water stewardship journey for any South 
African farmer or small business who wants 
to be a responsible water steward. It provides 
a non-committal self-assessment to see if 
addressing water-related risks and impacts 
are achievable, partly achievable or not yet 
achievable. At the end of the fi ve sections within 
the self-assessment, the web tool provides a 
percentage of how far along the journey one 
is, as well as indicating the certifi cation points 
acquired for each of the steps completed if 
a business then chooses to apply for AWS 
certifi cation.

The web tool concept came about following a 
WWF South Africa water stewardship project 
in the Breede River catchment of the Western 
Cape. Since 2013 a few fruit farmers in this 
area have voluntarily worked with WWF, 
together with food retailers Marks & Spencer 
and Woolworths, around testing the AWS 
standard and reducing water risk across their 
supply chains and within their businesses.

The general sense was that early versions 
of the AWS standard were not easy to work 
through, especially for small-scale farmers 
and businesses who do not have dedicated 
sustainability teams to address such issues.

Says Klaudia Schachtschneider, WWF’s Water 
Stewardship Programme Manager: “Much like 
a business’s water stewardship journey starts 
with small actions, this web tool is a fi rst step 
towards interpreting an international standard 
for local water users. We hope it ignites 
conversation, and positive action, around the 
shared use of our most precious resource!”

NEW WWF TOOL PUTS WATER 
STEWARDSHIP IN FARMERS’ HANDS

To start your water stewardship journey, register here: 
wwf.org.za/waterstewardship

© WWF-SA

THE BIG ISSUE
Farmers are the biggest direct 

users of water – 66% of all South 
African consumption – and the 
most widespread custodians of 
landscapes in our catchments. 

It is critical that they are 
supported in managing water 

and land resources to maximise 
the benefi ts for all water users. 

Water stewardship involves 
minimising negative water 

impacts and joining forces with 
your catchment neighbours to 

tackle shared risks.
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WWF Feature

Public awareness around water has been thrust into the public’s 
attention over the past few months - largely due to the fact that parts 
of the country have offi  cially been declared as in a state of drought 
and perhaps South Africans have more of an appetite to understand 
the challenges within our water sector.  Our loadshedding wounds are 
still raw so the mere thought of water shedding is incomprehensible. 
Unfortunately, this has become a reality for many residents in 
KwaZulu-Natal and the Free State and who knows which province will 
face restrictions next, writes WWF South Africa’s Dean Muruven.

History tells us that a crisis has the ability to bring about paradigm 
shifts. I have no doubt that those communities that are deeply 
impacted by the drought have changed the way they think about water. 
Whenever we experience a water crisis I fi nd it useful to ask:  As South 
Africans do we behave like we live in a water scarce country?

I won’t answer this question in this piece but rather leave you with 
some thoughts and have you make up your own mind. 

To truly appreciate and value water, we need to have an understanding 
of where our water really comes from. South Africa’s strategic water 
source areas are its crown jewels. With only 8% of our land area 
generating more than half of our river fl ow these areas are critically 
important to our long-term water security. Our strategic water source 
areas can be grouped into 21 zones. Five of the water source areas 
are of local importance, but have limited downstream dependents 
and impact – these are mainly on the coast in the Western Cape and 

KwaZulu-Natal. The remaining 16 water source areas are of national 
importance and form the headwaters of major river systems, which 
supply signifi cant downstream areas and the economy, including 
inter-basin transfers. Disrupting water supply from these 16 strategic 
water source areas would eff ectively turn off  the taps to our economy 
and seriously impact our food and water security.

Once you have established where your water comes from – and it 
doesn’t come from a tap – you need to have some sort of connection 
to these areas, they must be given a sense of place so that they can 
be protected and managed. For example, the residents in the greater 
eThekwini municipality receive most of their water from the Southern 
Drakensberg Water Source Area, some 200 km away from Durban, 
while in Gauteng our water is transferred via a network of pipes and 
canals from Lesotho. Creating a connection to the true source water 
and nature enables you to appreciate and value it.

Protecting our ecological infrastructure, which is the wetlands, rivers, 
aquifers and streams that fl ow through these areas, is vital for water 
security.  We should not only be reaching for engineered infrastructure, 
such as pipes and dams, as the fi rst and sole solutions to water security. 
Doing so is like visiting a doctor who chooses to amputate your arm 
even when you go in for a paper cut on your fi nger.  Rather we should 
be looking at eliminating threats to our water such as alien invasive 
trees; the pollution from waste water treatment works; or the billions 
lost each year to leaks in the municipal system before reaching for the 
engineered infrastructure solution.

WATER

So what does this all mean to the average South African? Simply put, you have the power 
to change the way you see and use water, and only you can change your mindset, so take a 
moment to fi nd out where your water really comes from at www.journeyofwater.co.za and 

hopefully that will start you on your own personal journey of water and allow you to connect 
with one of our most precious resources. It is past time that we all remember that water is 

renewable but irreplaceable.

OUR IRREPLACEABLE LIFELINE
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water loss occurs in most 
South African municipalities

of South Africa’s land area 
produces half of our fresh water

Our average rainfall is less 
than half of the global average

South Africa is the 30th 
driest country in the world



Page 8  Panda Bulletin December 2015

WWF Feature

10 THINGS TO          ABOUT 
CONSERVATION IN THE CAPE 

WINELANDS

Over 80% of South Africa’s land is situated in 
privately-owned or communal farmlands – hence the 

protection of conservation-worthy natural areas requires 
working with private landowners as was the case with wine 

producers through the BWI.

With 95% of South Africa’s wine growing taking place in 
the Cape winelands, vines and other crops – and the Cape’s 
unique vegetation – vie for space, limited resources and a 

balanced co-existence.

Within the wine industry’s environmental certifi cation 
standards, 75% and above is deemed environmental 

distinction. This distinction score is one of the critical factors 
for a wine producer who wishes to apply to be a WWF Conservation 

Champion.

The fi rst ever BWI Champion, Vergelegen, came on board 
in March 2005 and the fi rst BWI Member, Mooiplaas, came 

on board soon after that same year.

In 2004, a CapeNature study revealed that only 4% of a 
special type of fynbos, known as renosterveld, remained.  

This same year, that the innovative BWI partnership was 
established to address such concerns.

There are six rigorous environmental criteria to comply 
with in order for a wine producer to apply to become 

a Conservation Champion (previously known as a BWI 
Champion). WWF welcomes applications to this category that 

diff erentiates these producers as industry leaders pursing long-term 
conservation commitments, and spearheading innovations in water, 

energy effi  ciency and climate adaptation.

There were three key parties who came together to discuss 
solutions to the eff ects of rapid vineyard expansion on the 

Cape’s unique vegetation – landowners, representatives of 
the wine industry and those in the conservation sector.

Found nowhere else on Earth, there are two unique 
vegetation types within the Cape winelands. Both are global 

biodiversity hotspots – the Succulent Karoo and Cape Floral 
Kingdom, more commonly known as fynbos.

One common cause brought the Biodiversity and Wine 
Initiative into being – the need to protect these unique and 
special landscapes, and the many creatures that call them 

home! 
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WWF Feature

In 2004, the Biodiversity and Wine Initiative (BWI) was formed as a collaboration between 
the wine industry and the conservation sector to address growing concerns over threats to 
natural habitats. In only a decade it has achieved many great conservation successes in the 

Cape winelands. We share the journey with 10 quick facts:

Many wonderful stories about this incredible success of 10 years of 
conservation have been captured in WWF South Africa’s beautiful 
new 192-page coff ee table book, The Wine Kingdom: Celebrating 

conservation in the Cape winelands.

From 2016, the BWI will transition to distinguish the enhanced focus on 
landscape and catchment-level challenges – with regards water, energy 
and climate change impacts – as well as acknowledging the higher level 
of industry environmental leadership. Previous BWI Champions will be 
called WWF Conservation Champions, and can be identifi ed by the use of 

the striking black label of a sugarbird on a pink protea.

The Wine Kingdom retails for R456 
(incl VAT) and can be bought 

online at WWF’s Shop 
http://shop.wwfsa.org.za or place 

an order via info@wwf.org.za 

Within only 10 years, between 2005 and 2015, the 
voluntary membership model of the BWI became a story of 

conservation success in the Cape winelands.  Because of the 
BWI, over a third of wine industry producers have now committed 

natural areas of land to conservation as well as embedding 
responsible farming production practices.
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WWF Feature

I’m an unapologetic city girl fi rmly attached to my concrete conveniences 
but also deeply in love with nature. And while I have a theoretical 
understanding of the vastly diff erent reality countless rural South 
Africans are living, it was my experience of visiting Somkhanda that put 
it all into perspective, writes WWF South Africa’s Nomonde Mxhalisa.

Somkhanda Game Reserve, which is in the little town of Mkuze, 
approximately 350km from Durban, KwaZulu-Natal, was created 
out of a portion of land returned to the Gumbi community through a 
land restitution claim. My work as communications and marketing
co-ordinator for the WWF Nedbank Green Trust took me to the reserve 
where the Green Trust, in partnership with WWF South Africa and 
the Southern African Wildlife College (SAWC), is funding a practical 
community-based approach to supporting wildlife conservation and our 
rhinos called RISE, the Rural Initiative for a Sustainable Environment 
in South Africa.

RISE works to empower rural communities and 
allows them to benefi t from protected areas 
by developing management, governance and 
fi nancial skills. Over time, communities realise 
long-term sustainable benefi ts, while continuing 
to be custodians of rhinos for future generations.  
My fi rst, slightly nervous, inkling that the rural experience was going to 
prove challenging was when we had three fl at tyres within a single day.  
The next gut-clenching moment was when I truly took in the vast distances 
involved in getting anything done in the area. Our fi rst community 
meeting, for instance, took place under a tree on a hill overlooking the 

community leader’s farm.  That same day water was being delivered to 
the diff erent villages as many do not have access to running water.  As 
the truck carrying water was delayed, however, it also meant our meeting 
had to wait.  When the committee members were fi nally able to join us 
they walked a great distance to the gathering tree and by their actions 
their commitment to the process and to the prosperity of Somkhanda 
was absolutely clear.  

The struggles of the people in Somkhanda are hard. Poverty, poor 
infrastructure, lack of public transport, lack of running water and reliable 
electricity and unemployment make this beautiful part of South Africa 
a diffi  cult and painful place to live in.  And so the work of RISE and the 
Somkhanda Game Reserve become incredibly important in this setting. 

Nkosinathi Mbele, Somkhanda Game Reserve’s Trainee Manager, 
summed up the hopes of the community: “My dream is to see Somkhanda 
developed, to see it grow and help even more of the community. At 
present we employ 60 local people on the reserve and I’m happy that since 
I came to Somkhanda in 2012 we have created and seen improvements 
and development in the reserve and in the local community.  We are 
facing some challenges, especially with regards to rhino poaching, but 
we continue to fi ght poaching to ensure the prosperity of Somkhanda.”

Environmental conservation has a blemished history of pitting local and 
indigenous people against nature, but the only way that true prosperity 
for people and nature can be achieved is by conservation organisations 
working with the human custodians of endangered species and habitats.  
This is why the work of RISE is so incredibly important.  We will only 
be able to preserve our wild places and help our people if our vision is 
holistic and sustainable.  The challenges are immense but the rewards 
will be many and sustainable.

RISE SOWING THE SEEDS OF COMMUNITY 

AND ENVIRONMENTAL SUCCESSES
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WWF Report

21 October, 2015 was a working Wednesday 
like any other for the commuters of Jozi; the 
only diff erence was the infl ux of high-profi le 
City of Joburg offi  cials, CEOs and South African 
celebrities commuting alongside them. Not 
something you usually see on public transport 
and a lot more fun than another day at the offi  ce.

The reason? The WWF EcoMobility Challenge, 
a WWF South Africa initiative aimed at 
demonstrating the nearly eff ortless solutions 
available to tackle climate change, while at the 
same time highlighting the benefi ts of public 
transport. Held during the month-long global 
EcoMobility World Festival, the Challenge 
saw teams of racers navigating a series of 
destination checkpoints across Johannesburg 
using only mass, electric or non-motorised 
transport.

Kicking off  at the WWF building in Braamfontein, 
Lisa Seftel, Executive Director of Transport for the 
City of Joburg, opened the race and gave teams 
their fi rst clue.

The teams, which included Miss South Africa 
Liesl Laurie, much-loved celebrity Maps 
Maponyane, and Sun International CEO 
Graeme Stephens, worked hard puzzling out 
clues which led them to Hector Pieterson 
Square to Orlando Stadium to Maponya Mall 
and on to the Sanlam building in Sandton. 
Armed only with maps, public transport 
timetables and other tools to guide them, and 
their commitment to the cause, all strategised 
with the end goal in mind – to be the team 
with the lowest ‘carbon footprint’ to cross the 
endpoint before the cut-off  time.

From beginning to end, the team that won – 
Team Sun – were carbon-conscious about the 
modes of transport they used, and walked or 
cycled whenever the distance allowed. At one 
Rea Vaya interchange they chose not to catch 
the bus for the second part of that stage and 
rather walked.

WWF South Africa thanks Sanlam, who hosted 
the closing event; Sun International, Ernst & 
Young and Hollard, who entered teams in the 
challenge, and Gautrain and Rea Vaya, who 
provided sponsorship.

HAILING TAXIS, CYCLING AND 
WALKING FOR KILOMETRES 
THROUGH THE HEART OF JOZI TO 
LOWER OUR CARBON FOOTPRINT

WWF South Africa’s CEO Morné du Plessis, second 
from left, participated in the Challenge to get fi rst-
hand experience of the types of transport options in 
Jozi. Here he’s seen discussing alternative transport 

modes with Maps Maponyane.

“Team Sun”, comprising Graeme Stephens (CEO of 
Sun International), Liesl Laurie (Miss South Africa), 
Bongani Xakaza (South African National Energy 
Development Institute or SANEDI) and Innocent 

Nkosi (University of Johannsburg), came out tops.

WWF South Africa CEO, Morné du Plessis, who participated in the Challenge to get fi rst-hand experience 
of the types of transport options in Jozi, said: 

“I was surprised to see the willingness of the people of Johannesburg to engage with 
strangers who wanted to ask them questions about transport. As individuals, we can reduce 
our own carbon footprint in many ways. But the single biggest contribution we can make is 

to ‘change the way you move’ as the City’s theme says. Our race today showed the way,” 
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WWF Feature

This is Brendan Nolan’s story. He’s an angler and also the editor of a 
popular fi shing magazine who goes out of his way to encourage his 
readers to fi sh responsibly. Fishing is one of the treasured bonding 
traditions passed between generations. But as fi shing becomes more 
challenging, we’re losing these special stories that connect us.

This is why WWF’s Southern African Sustainable Seafood Initiative, 
SASSI, initiated #SASSIstories, an inspiring consumer awareness 
campaign aimed at telling and keeping alive the stories inspired by our 
oceans, a critical source of food, culture and history.

You might have heard of the landmark ruling which saw a magistrate’s 
court in Durban order a restaurant selling illegally caught seafood to 
participate in SASSI’s restaurant training programme. Or perhaps you’ve 
heard of the acclaimed Cape Town chef, Brad, who used to serve prawns 
as his daily special until he learnt, via SASSI about sustainable seafood, 
and removed all orange-listed options from his menu. What about the 
SASSI-partnered retailers who hand pick each and every one of their 
seafood suppliers as part of its commitment to sustainability?

The reality is that every year our oceans feed over a billion people and 
almost 1 in 10 people around the world rely on fi shing and fi shing-related 
activities to make a living. Yet both locally and globally we are doing little 
to look after this incredibly valuable asset. We’re constantly reminded 
of this, via the media, with stories of the impacts of climate change, 
overfi shing and the increasing user confl icts which do little to inspire and 
can leave us feeling overwhelmed and disempowered about our ability to 
change this trajectory.

“My granddad used to catch fi sh as big as whales
Sometimes my mother still retells those tales
For little I’ve caught is quite as colossal
I fear that my son might only catch fossils”
Through these inspiring stories, the WWF-SASSI campaign highlights 
the eff orts of those fi shers, retailers, chefs, consumers and others who 
are driving positive change in the seafood sector. It also aims to inspire 
individuals with the knowledge that they too can be powerful agents of 
change.

So what’s your sustainable seafood story and 
what seafood legacy do you hope to leave for 
future generations?

To learn more about these inspiring stories and to fi nd out how to start 
the conversation with your fi shmonger, go to sassistories.co.za and 
join the #SASSIstories conversation on social media.

HARNESSING THE POWER OF 
STORIES TO CHANGE THE WORLD
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We’ve all been there before. Following the 
excesses of the festive season, and with the 
New Year looming, we turn our attention 
to resolutions for the next 12 months – 
sometimes out of a sense of guilt or positive 
personal motivation.
We might commit to giving up a bad habit, saving more money, spending 
more time with family or being more organised. Often we fi nd ourselves 
resolving to being more active. The latter certainly has its benefi ts, 
whether to help reduce the ‘spread’ associated with overindulgent 
festivities or as an antidote to modern lifestyles which increasingly fi nd 
us hunched over our computers and mobile devices for several hours a 
day.

In 2016, why not consider a commitment to being more active for 
nature? The benefi ts of an active lifestyle include feeling more creative, 
less stressed, less anxious and better able to cope with life’s challenges. 
Being active helps to boost the immune system, leaves us less prone to 
physical illness and helps to regulate the heart and lungs. Being active in 
nature is an added bonus as it’s in natural environments that our brains 
feel most relaxed and happy; where we may be able to focus and restore 
our sense balance.

This year, WWF South Africa is encouraging South Africans to get active 
for nature. This is an opportunity to meet the challenge of your New Year’s 

resolutions and to make an impact on not only your own health but also 
that of the planet. Whether it’s cycling, running or swimming that catches 
your fancy, WWF-SA’s “for nature” campaigns are an opportunity to step 
out or dive into some of the best our natural environments have to off er.

On 27 February 2016, you can make a splash for the planet with the 
Bridge House Mile in the Berg River Dam in Franschhoek. For every 
200m, 400m or mile swum, a portion of the proceeds goes to WWF-SA 
and is ploughed into the organisation’s critical conservation work, which 
includes the protection of South Africa’s water source areas.

Last-minute entries to South Africa’s premier cycling event, the Cape 
Town Cycle Tour (6 March 2016), are still available. Join the WWF 
Panda Peloton, replete with beautiful WWF-branded cycling gear, and 
support WWF’s conservation eff orts while enjoying the natural beauty of 
the Cape Floral Kingdom.

On 26 March 2016, there is the Old Mutual Two Oceans Marathon for 
those who prefer to feel solid earth beneath their trainers. Outside of 
these opportunities, you could choose to ride, run or swim for nature in 
any event in any part of the country to help raise funds for WWF. Our 
bountiful, beautiful natural places await... Go on, and do it for ourplanet. 

For more information on WWF’s for nature 
activities, go to: wwf.org.za/fornature

RIDE, RUN OR 
SWIM FOR NATURE: 
THREE GOOD REASONS 
TO GET OUTDOORS 
THIS YEAR

WWF Feature
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Our country is home to some of the world’s most beautiful landscapes 
and an abundant array of unique fl ora and fauna. Precious ecosystems 
sustain us with fresh water and food. As you know, these natural assets 
are under threat. WWF’s mission is to stop the degradation of the natural 
environment and to build a future in which people live in harmony with 
nature. To ensure the continuation of our work, we rely on the generous 
support of those who share our vision.

Most of us would like to be remembered for something; to leave a mark 
on the world. WWF South Africa supporters are joining a conversation 
about what environmental issues matter to them and how they would 
like to make a diff erence well beyond their lifetime.

If you already have a Last Will and Testament, it is easy to add a section 
called a codicil which names WWF South Africa as a benefi ciary. A codicil 
is prepared and signed just like a will. See below for suggested wording to 
make the process simple and hassle-free. Your bequest can take several 
forms, e.g.:

• The balance of your estate after caring for your family and friends;

• A specifi c portion of the balance of your estate;

• A specifi c amount of money;

• An individual item that has value, such as shares or land.

WHAT WILL YOUR LEGACY BE?

G O  T O  W W W. W W F. O R G . Z A / L E G A C Y  T O  M A K E  Y O U R  W I S H  F O R  O U R  P L A N E T ’ S  F U T U R E .

Remember loved ones by supporting a cause which will help create a better tomorrow. 
Donate to WWF in their memory or in lieu of fl owers.

WWF Feature© Martin Harvey

©
 G

reen R
enaissance




