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chAirperSon’S 
reVieW

We are fortunate that the South African constitution 
represents enlightened and progressive values. It was 
drafted at a time when light prevailed over darkness. 
It was a time when we emerged from the terrible long 
night of Apartheid into the bright dawn of enlightenment. 
Right now a shadow is being cast over our wonderful land. 
Fortunately, it is a shadow being cast by an ephemeral 
cloud that surely will pass.

Our constitution entrenches the right of everyone to have the environment protected. 
In this regard, it is one of the most forward‑thinking constitutions in the world. It also 
entrenches the universal fundamental right of human dignity, freedom of speech, the 
right to a fair trial and the right to vote for the government of your choice.

These fundamental rights are indivisible. The constitution prohibits the promotion of 
human dignity at the expense of the environment just as it prohibits the protection of the 
environment at the expense of human dignity.

In the past year, WWF South Africa (WWF‑SA) has continued to make progress in leaps 
and bounds towards promoting nature conservation and protection of the environment. 
Our approach is characterised by scientific rigour, passion and honesty. We tackle 
with equal passion the issues which are most topical in the media and those which are 
important but do not lend themselves easily to popular appeal.

We adhere to the highest level of good governance. This is even more important at this 
time when ethics are under assault. We have a duty to conduct our affairs in a manner 
that is ethical, transparent, accountable, and in compliance with the spirit and letter of 
the law.

I am proud to report that our CEO, Morné du Plessis, provides the requisite ethical 
leadership. He is surrounded by a competent and hardworking team. Many of them are 
leaders in their disciplines. I would like to thank the staff of WWF‑SA for serving the 
organisation, and ultimately the planet, in an exemplary manner. You make us proud!

This is the perfect opportunity to thank the members of the board for their hard work. 
They look after the affairs and assets of WWF with diligence, care and passion. I would 
like to express my gratitude to the deputy chairperson, Mark Read, for his valuable 
support and contribution.

I would also like to express my gratitude to outgoing board member Shameela Ebrahim 
for having brought a youthful perspective to the board over the past four years. She will 
be replaced by another individual who is well connected to a younger constituency: 
Maps Maponyane.

I wish to thank Ian Goodwin, our former Chief Financial Officer (CFO) who resigned 
during the year for greener pastures. I welcome Stephen Abrahams as our new CFO. 
Stephen is a qualified chartered accountant with a distinguished career.

We would not be able to achieve anything without the support of our trustees, donors and 
corporate partners. The planet thanks you for being there!

Valli Moosa 
Chair: WWF South Africa
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ceo report
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Across the globe we are living in extraordinary times, 
characterised by unprecedented risk. In South Africa 
we face uncertainty about our economic, social, 
political and environmental future. The challenges we 

face are not insignificant, and may even trigger a sense of collective pessimism.

Within WWF ranks, however, we see these challenges as an opportunity for charting 
a new path for ourselves: to invigorate our vigilance, boost our responsiveness to this 
ever‑changing world and forge fresh approaches and relationships to make a bigger 
impact than ever. We remain committed to our core values – values of optimism, 
engagement, integrity, accountability and inclusivity.

With these values at the heart of our work, I am proud to reveal the completion of 
a successful five-year strategic period and that we are embarking on another new 
strategy that is bolder, robust and acutely focused on creating a nurturing space for 
innovation. In looking to the future, WWF will ramp up emphasis on upskilling, 
motivating and encouraging breakthrough advances on making an impact at scale.

The last five years set us on a course of integrating people and the environment, 
creating a world in which people live in harmony with nature. This has been the 
natural starting point for our new strategy. The pivotal role of people is embedded in 
our environmental work and thinking.

Among these are water users in the Ceres Valley that have taken water management 
into their own hands (a prescient approach to managing this precious resource in 
a time of water stress), as well as giving rise to a new community‑based natural 
resource management initiative with the Southern African Wildlife College that 
will strengthen the connection between rural communities living in and around 
areas thriving in wildlife, particularly rhinos, for the benefit of both. We continue 
to educate the seafood industry and consumers on sustainable alternatives through 
WWF’s Southern African Sustainable Seafood Initiative that has resulted in 
improvements to certain fisheries, while our sustainable agriculture work is inspiring 
shifts in the beverage and sugar industries towards the adoption of global and local 
standards that promote sustainable business.

These achievements and the many others covered in this report are a testament to 
the exceptional work done by my committed and determined colleagues across our 
programmes and units. They also illustrate the potential for transforming fluctuating 
social, environmental and economic challenges into hope for a brighter future.

I would like to thank the WWF South Africa Chairperson Valli Moosa and other 
board members for their significant commitment of time, expertise and resources 
towards the achievement of our goals.

We will continue to strive for a future that is sustainable and equitable and in 
which both people and nature thrive. The path for this future is well known but not 
well trodden. Much work lies ahead of us and our partners in order to get to our 
destination. However, despite this we remain steadfast in our belief that our future 
is bright.

Dr Morné du Plessis 
Chief Executive Officer: WWF South Africa 
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Who We Are

WWF South Africa was established in 1968 and held 
its 47th annual general meeting on 13 November 
2015. We belong to a global network of independent 
WWF organisations from over 100 countries with 
over six million supporters. Over the past five years 
WWF South Africa has had a strong impact in shaping 

the WWF network, in which we continue to play a vital role. 

Our office works primarily in South Africa and has offices in Cape Town (Newlands 
and Kirstenbosch) and Stellenbosch, Western Cape, in Johannesburg, Gauteng and 
Hilton, KwaZulu‑Natal.

WWF’s brand is instantly recognised across the globe by our logo: a black‑on‑white 
panda device with the letters WWF beneath. WWF South Africa also deploys sub‑
brands such as WWF‑SASSI and Conservation Champions.

We are financially independent of any other organisation (including the WWF network) 
and are a non‑governmental organisation.

orgAniSAtionAl 
oVerVieW

158 
emploYeeS

7 
operAtionS 

588 
donorS 

7 742 
totAl FinAnciAl 

SupporterS

260 
corporAteS

121 985
non-FinAnciAl 

SupporterS

6 894 
WWF memberS
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WhAT We Do

Our mission is to stop the degradation of the Earth’s natural environment and to 
build a future in which people live in harmony with nature. During the strategic 
period 2012 – 2015 we tackled this mission by:

• Conserving the biodiversity assets (endangered wildlife, species, habitats and 
ecosystems) of South Africa

• Ensuring natural ecosystems and their services are appropriately valued and 
integrated into sustainable development

• Playing a leading role among developing countries in addressing the risks and 
opportunities associated with climate change

• Improving the livelihoods of communities who are most directly dependent on 
natural resources through better environmental practices

• Informing South African consumers so that they have the knowledge to influence 
appropriate environmental practice in the public and private sectors

• Instilling a culture of environmental responsibility in business and industry

• Advocating for government policies incorporating sound environmental principles 
that promote, maintain and enhance biodiversity and ecological services

• Increasing environmental skills among current and future leaders

All of our programmes acknowledge that the relationship between people and nature 
is vital to environmental work. By working with people, WWF South Africa aims to 
change behaviour and secure a living planet for all.

hoW We Are sTrucTureD

WWF South Africa is comprised of focused business units which help us to achieve 
our strategic goals. Although some of our work is cross‑cutting, the environmental 
Programmes unit works to maintain and enhance ecological assets and ensure 
that ecosystem services underpin social and economic wellbeing. The Policy and 
Futures unit aims to enable an economy that serves human and environmental 
wellbeing by focusing on thematic areas such as economics, energy, climate, 
transport, food and the bio-economy. Our Business Development unit works to 
ensure sustainable funding streams. strategic communications broadens and 
engages constituencies to help secure legitimacy with South Africans. Finance and 
Business support provides an array of services that help to enhance efficiency 
and executive within the organisation. And human resources works to accelerate 
transformation, ensuring that WWF is relevant and representative in the SA context, 
while promoting a culture of success within the organisation.

In addition to this enterprise, WWF South Africa has founded, and manages, the 
entirety of five additional trusts: The Leslie Hill Succulent Karoo Trust, The National 
Parks Trust of South Africa, The Southern African Wildlife College Trust, The Table 
Mountain Fund and The WWF Nedbank Green Trust.

At the end of the year under review, WWF had developed a new strategy for the 
period 2017 – 2025. Through this process, we have refined our vision and mission 
and re‑evaluated both our strategic goals and the values that underpin our approach 
to achieving those goals. The next Annual Report will speak to this strategy in detail. 
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StorieS~ 
Our environmental work focuses on three strategic goals: 
(1) maintaining and enhancing the integrity of South Africa’s 
ecological assets, (2) ensuring that ecological systems and 
their services underpin social and economic well‑being and 
(3) addressing the risks and opportunities posed climate 
change. In the last financial year we achieved a number of 
notable successes in these areas, supported by our efforts 
to build sustainable funding streams, broaden and engage 
constituencies and promote a culture of success among our 
most valued resources – our staff.



The 300-strong community of Mgundeni that lives in the 
Enkangala Grasslands on the outskirts of Utrecht, KwaZulu‑
Natal, is reliant on livestock. This reliance had been 
threatened though by a mortality rate of between 35 and 45 
animals per year. This was due to selective grazing, a lack 
of access to vaccinations, improper management of the veld 
and not dipping livestock to prevent parasites.

In 2015, through a partnership with WWF, EKZNW and 
other government departments, the number of mortalities 
was brought to zero. Grass regrowth has developed to the 
point where the community is being encouraged to increase 
cattle numbers to 600.

This success is the culmination of close collaborative work 
over a number of years. In 2009, the community became 
the first in South Africa to sign a biodiversity stewardship 
agreement on communally owned land. Their land, in 
fact, is classified as “totally irreplaceable” according to the 
EKZNW expansion strategy and WWF’s Enkangala C-plan.

The community now has a viable and sustainable 
commercial livestock project that is recognised as the most 
successful land reform project in the Amajuba district.

WWF continues to work closely with communities 
across the country’s grasslands and this has led to other 
community agreements stemming from learning exchanges 
and a shared understanding of the land’s biodiversity is 
developed, giving meaning to our vision of inspiring people 
to live in harmony with nature.

With about 10 per cent of their 1 472ha reclaimed land 
committed to conservation, a game‑changing grant from GEF/
UNDP has allowed the community to install fencing, begin a 
vaccination programme and improve livestock nutrition.

communitieS For biodiVerSitY SteWArdShip

85 500 hA
Knersvlakte Nature Reserve 
of 85 500 hectares in the 
semi‑arid biodiversity 
hotspot of the Succulent 
Karoo declared jointly by 
Cape Nature and the Leslie 
Hill Succulent Karoo Trust, 
the first to be declared in 
20 years in the Western Cape.

32 000 hA
of new land identified for 
biodiversity stewardship 
through strategic 
partnerships around Ingula 
Pump Stage scheme.

34 662 hA
WWF has bought 34 662ha 
to the value of R70 million 
contributing to the Mokala, 
Namaqua, Table Mountain, 
Camdeboo and Agulhas 
National Parks. This extends 
to the Anysberg, Gamkaberg, 
Knersvlakte, De Hoop, 
Goegap and Goukamma 
Nature Reserves.

3 000+ hA
of land owned and farmed by 
commercial farmer signed up 
for Protected Environment 
declaration in Mpumalanga.

41 000 hA
Elandsberg Protected 
Environment in final 
stages prior to gazetting 
for intention to declare in 
KwaZulu‑Natal.

>400 000 hA
Over 400 000ha of land 
secured through biodiversity 
stewardship in Grasslands, 
Fynbos and Succulent Karoo.

15 744 hA
of commercially‑owned 
sites have been assessed 
for inclusion in provincial 
stewardship programmes in 
Mpumalanga.

in the last 5 years,in 2016,
WWF’S lAnd AchieVementS At A glAnce:

our lAnd Work

9
new community conservation 
sites identified, six of those 
will be assessed in November.
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WWF-SASSi assessment changes:
•	 Green-listing:	Hake	and	kingklip	caught	by	the	demersal	longline	sector	as	well	as	
carpenter	and	slinger	from	Orange.	Hottentot,	snoek	and	yellowtail	caught	in	commercial	
linefishery	remained	on	the	Green	list.

•	 First-time	assessment	of	white	mussel	and	Cape	rock	oysters	resulted	in	a	Green	
listing	and	East	Coast	rock	lobster	fished	in	the	Eastern	Cape	moved	from	Orange	
to	Green.

•	 Cape	rock	oysters	caught	along	South	Coast	received	an	Orange	listing	reflecting	
concerns	surrounding	stock	status.

•	 Horse	mackerel	caught	in	midwater	trawl	fishery	downgraded	from	Green	to	Orange.

•	 Geelbek	and	silver	kob	move	from	the	Orange	list	to	the	Red	list	as	their	stock	
levels	decline.

•	 Abalone	shifted	from	Orange	to	Red	list	due	to	declining	stock	levels	primarily	
by	poaching.

This updated list is available on SASSI’s website: http://www.wwf.org.za/sassi or download the free SASSI app 
available for iOS and Android

WWF’s marine programme works tirelessly to secure the health and future of our 
oceans by campaigning for consumer awareness and influence.

The Southern African Sustainable Seafood Initiative (WWF-SASSI) undertakes a 
comprehensive, holistic and integrated approach to transform our oceans through 
consumer awareness, market transformation and integrated ocean management.

In 2016 these efforts paid off when we saw several upgrades to the WWF‑SASSI 
listings that inform the public about which seafood choices are preferred through its 
“traffic light” system. The Green list features the most sustainable choices, Orange-
listed fish should be approached with caution while Red-listed fish are unsustainable 
and should not be sold.

The updated assessment saw a number of fish species upgraded from the orange 
list to green as a result of improved stock assessments or dedicated fisheries 
conservation projects.

SASSI has awakened consumers to their power by helping them make sustainable 
seafood choices that benefit both communities reliant on oceans for livelihoods and 
rebuilding at-risk fish stocks. 

For the first time in South Africa, six of the WWF-SASSI participants’ commitments 
to sustainable seafood came to term, including I&J, John Dory’s, Pick n Pay, Fruit & 
Veg City/Food Lover’s Market, Woolworths and SPAR Group.

These positive shifts prove that it is possible to improve depleted fisheries 
through committed stakeholders collaborating on the implementation of effective 
fisheries management.

Taking these successes a step further, WWF launched the hugely successful #SASSIstories 
campaign that called on South Africans to share how they were committed to sustainable 
seafood while, at the same time, sharing some motivating SASSI success stories. 

It asked the public to keep the conversation alive by liking, commenting, tweeting and 
sharing these inspiring stories. Consumers can even email their fishmonger or retailer to 
find out what they’re doing to protect our oceans – giving a face to this vital industry. 

A brighter Future For our oceAnS

our mArine Work

SnApShot
40%

Awareness of SASSI among 
target audience grown from 
11% in 2010 to 40% in 2014.

>340 000 
In 2015/16, rolled out its 

largest ever campaign that 
created over 340 000 Twitter 

impressions while the 
campaign microsite enjoyed 
over 101 000 hits with over 

7000 unique visitors.

 
>130 000 pocket cArdS 

>5 000 poSterS
SASSI distributed over 

130 000 SASSI pocket cards 
and over 5 000 posters.

 
>37 000

New website visited by 
over 37 000 users between 

July 2015 and June 2016.



A key element of WWF‑SA’s rhino work is our involvement with 
communities living around key rhino populations to ensure 
that they benefit from and value wildlife. In partnership with 
the Southern African Wildlife College (SAWC), the Rural 
Initiative for a Sustainable Environment (RISE) Unit has been 
established to engage with communities using a learning‑
by‑doing approach to build democratic, transparent and 
accountable governance capacity to allow communities to share 
benefit in an equitable way. As well as financial management 
skills, community members are also trained to manage and 
monitor natural resources.

The RISE process runs through four phases. The first is to 
gauge whether a deal can be made with the community and 
finding a long-term partner. The second includes developing a 
situational analysis and surveying the community. The third 
phase helps the community to develop a constitution and 
strong self-governance systems. The fourth and final phase 

takes a step back to observe implementation and monitor how 
effectively the community and its structures operate.

A key project site for RISE are the five villages of the Mangalane 
community on the Mozambique border along the south east 
boundary of Kruger National Park. The RISE unit works 
in partnership with Sabie Game Park to distribute benefits 
generated from wildlife back to the communities. After just 
18 months of the project, supported by the UK government’s 
Illegal Wildlife Trade Challenge Fund, a positive shift has been 
observed in attitudes to wildlife and it is believed that this is 
one of the factors relating to the reduced incursions into Kruger 
National Park from this area.

RISE will continue working with the Mangalane and other 
communities to strengthen governance capacity to benefit 
communities, conserve wildlife and secure a sustainable future 
for our rhino species.

our rhino Work

beneFiting communitieS to giVe riSe to rhinoS
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WWF remains committed to developing the capacity 
of young graduates as part of improved governance for 
the environment.

To this end, WWF has supported emerging environmental 
leaders to develop the technical, relational and 
transformational competence to address the complex, 
interlinked social and environmental challenges 
confronting South Africa. This work focuses on 
internship placements, green careers guidance and 
green skills research to identify employment potential 
for new entrants. 

In 2016, WWF conducted a tracer study of the five cohorts 
of interns and their career development path after the 
internship that provided data on who was employed, with 
which institution and what position they held.

Over the past five years, 78 interns have been placed. 
The tracer study revealed that 87 per cent of the 
interns are employed with 72 per cent inside of the 
environment sector and 20 per cent outside of the 
environment sector. Seven per cent have returned to 
university for postgraduate studies related to careers 
for the environment. 

In 2016 WWF secured R3,8 million from the 
Department of Higher Education and Training’s 
National Skills Fund. This will allow us to build on the 
success of the graduate Internship Programme and 
increase the scope of placements in 2017/2018 to 50 
new graduates.

WWF’s Graduate Internship Programme places 
graduates, either with WWF‑SA or one of several 
partner organisations ranging from local conservation 

organisations such as the Nature’s Valley Trust on 
the Garden Route to bigger provincial conservation 
agencies, like Eastern Cape Parks and Tourism Agency 
and large corporates, such as Nedbank.

our humAn cApitAl Work

ShAping tomorroW’S enVironmentAl leAderS

43
Employed in 

the sector

5
Current cohort

14
Employed outside 
of the sector

5
2013 interns who 
remain unemployed

5
Returned to 

university for post 
graduate studies

78
Full placement

6
Current cohort with 
offer of employment with 
host organisation
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inSpiring buSineSS to SWeeter deAlS
WWF has taken major strides in guiding the future of sustainable agriculture in 
South Africa.

One of our most successful collaborations has been working closely with big businesses 
that have committed to the procurement of sustainably produced sugar by 2020. This 
will be done using South Africa’s local Sustainable Sugarcane Farm Management 
System (SUSFARMS®).

Over several years, a group of South African sugarcane growers and millers in the midlands 
of KwaZulu‑Natal, working with the sugar industry, WWF, the Wildlife and Environment 
Society of South Africa and other industry stakeholders, developed a framework to guide 
legally compliant sustainable sugarcane farming practice: SUSFARMS®.

The SUSFARMS® 2018 Collaboration was formed as an innovative governance arrangement 
to support the implementation of SUSFARMS® and an expansive learning process was 
used to mobilise existing social and cultural knowledge to shape the novel institution.

The KwaZulu-Natal Midlands and Eston regions, where the collaboration is 
implemented, is the only mill supply area in South Africa where local farmers sought 
partnership with WWF, millers and international sugar buyers. This self-organisation 
and re-arrangement of existing institutions and industry associations was needed 
in order to respond to a growing global demand for ethically and sustainably 
produced sugar.

SUSFARMS® is underpinned by three important principles – environmental protection, 
social responsibility and economic viability.

It is a voluntary tool that allows producers to assess and monitor their practices 
according to specific criteria, indicators and verifiers. These guide farming practices 
towards legal compliance and continued better management practices that take account 
of the communities, people, agricultural resources and natural habitats on and around 
the farm, and the supply chain as a whole.

The collaboration holds multiple benefits including engagement between industry 
stakeholders, the restoration of wetlands and support to small‑scale growers.

our Agriculture Work

collAborAtion: 
the keY to SucceSS
• SUSFARMS® has been 

formally reviewed and 
benchmarked against 
the global sustainable 
sugar standard known 
as Bonsucro. This will 
help ensure Collaboration 
partners credibly meet 
their 2020 sustainable 
procurement targets.

• The formal Collaboration is 
managing the adoption and 
validation of SUSFARMS® 
across both commercial and 
smallholder growers and 
includes all partners in the 
supply chain.

• The WWF-Mondi Wetlands 
Programme played a key 
role in catalysing and 
supporting the sugar cane 
farmers, mill processors, 
retailers and sugar industry 
bodies to work together.
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As part of WWF’s water stewardship work, community members from the Nduli and 
Prince Alfred Hamlet settlements in the Ceres Valley have been addressing water 
management issues to benefit their communities and the business sector.

The area had seen rapid urban growth that has added pressure to natural resources, 
including water quality and supply. 

Collaborations turned out a group of volunteers calling themselves the ‘Witzenberg 
Water Savers’ who generated innovative ways of addressing these concerns. 

These settlements are connected to rivers and drainage channels of the Breede River 
that feed dams used to irrigate stone fruit farms and other agricultural produce in 
the area.

In Nduli, the community has started a vegetable garden at a nearby school, set up 
a toilet committee to reduce sewage pollution and a manhole monitoring system to 
report blockages.

In Prince Alfred’s Hamlet, residents are tackling the heavily‑littered Wabooms River, 
starting a clean‑up team to clear litter in the river.

Founded on the idea that water is a shared risk and opportunity, water stewardship 
is a long-term journey towards improving water use, reducing impacts and 
acting together on big water issues. The Breede Catchment Management Agency, 
Woolworths, WWF Nedbank Green Trust and GIZ have worked closely with us on 
water stewardship in Ceres and other catchments. 

our FreShWAter Work

WWF’S other 
FreSh WAter 
Work At A 
glAnce:
South Africa’s Water 
Source Areas have been 
defined with the CSIR 
and included in the 
government’s National 
Water Resource Strategy.

WAter: FActS And 
FutureS 2016
The state of South 
Africa’s water has been 
documented in Water: 
Facts and Futures, 2016.

>1 400 hA cleAred
To date, over 1 400ha of 
invasive alien plant species 
have been cleared by the 
Water Balance team.

>2,9 million 
kilolitreS
Over 2,9 million kilolitres 
of water are replenished 
annually through 
private and public sector 
investment by numerous 
stakeholders, primarily 
Woolworths, Nedbank, 
SAB Ltd, Sonae Novobord 
and local government.

JourneY oF WAter
Two Journey of Water 
campaigns have been 
successfully completed, 
engaging the broad South 
African public through 
celebrity influencers.

WAter SteWArdShip
Led South African 
business, donor and 
government partners in 
applying water stewardship 
for the first time in South 
African catchments.

FSc StAndArd
Development of the new 
criteria for the Forest 
Stewardship Council® 
national environment 
standard has been 
completed by the 
WWF‑Mondi Wetlands 
Programme.

WAter mAnAgement in communitieS’ hAndS

©
 W

W
F-s

a
/n

ata
s

h
a

 P
r

in
C

e



WWF South Africa Annual Report 2016 | page 14

©
 W

W
F-s

a

The impact and influence of WWF 
South Africa’s work is influenced by 
our ability to work strategically with 

partners and to inspire stakeholders. These include both 
the public and private sectors and civil society.
To guide our work in this area, WWF has divided engagement into three areas: ACT, 
VOTE and GIVE.

AcT: creATING AcTIoN

We engage with public and private sector stakeholders who can implement changes 
that support our work. This type of engagement includes providing evidence-based 
input to influence policies and playing a convening leadership role.

engAgementS

cASe StudY 

ecomobilitY: thinking diFFerentlY About trAnSport
In October 2015, WWF hosted the EcoMobility Challenge. This, our second low-
carbon challenge, took place as part of the month‑long global EcoMobility World 
Festival in Sandton, Johannesburg. The race was aimed at raising awareness around 
how our transport choices can positively influence climate change.

Styled to mimic the “Amazing Race”, the Challenge saw teams of participants, 
including the City of Johannesburg’s MMC of Transport, Councillor Christine 
Walters, Miss South Africa Liesel Laurie, Catherine Grenfell, Maps Maponyane, 
Nomsa Mazwai, Nay Maps, CEOs Graeme Stephens of Sun International and Morné 
du Plessis of WWF South Africa, navigate a series of destination checkpoints 
across Johannesburg using only public transport, minibus taxi, or electric or non-
motorised transport.

The highly interactive event was effective in building and consolidating WWF’s 
stakeholder relationships within the sector. Social media was used to demonstrate to 
young South Africans how they could make a difference by considering alternative 
transport options while exploring their cities in new and exciting ways.
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VoTe: cuLTIVATING suPPorT

We use a combination of both traditional and increasingly innovative methods in 
communicating our message and inspiring supporters to get behind and support our 
campaigns and causes. These include:

· Social media

· Radio, TV and other traditional media

· Campaigns

· Field trips

· Conferences 

· One-to-one professional relationship-building

· Events and activations

Shining A light on climAte Action
In March, WWF held Earth Hour under the banner “Shine a Light on Climate 
Action”. Through various digital platforms, people were encouraged to visit and 
share their Earth Hour pledges. The campaign comprised both traditional media 
and digital elements, with the focus primarily on social media. Close to R2 million 
of pro‑bono advertising space was secured for Earth Hour thanks to media 
partnerships that had been established in the previous year. We also received 
significant coverage including The Expresso Show, ENCA, Radio 702, 5FM, 
News24, Saturday Weekend Argus and The Mercury.

Earth Hour – yet again – won the hearts and support of various corporate 
partners as well as valuable endorsements from celebrity supporters such as 
Dale Steyn, Lorna Maseko, ProVerb and Catherine Grenfell.

GIVe: eNcourAGING FINANcIAL suPPorT

Individual donors make up nearly 10% of WWF’s total income. These donors form 
a vital part of our funding stream. WWF enjoys support from a wide spectrum of 
individuals in South Africa, engaging with them across a variety of platforms that 
include digital and face‑to‑face.

To attract potential donors, we may approach people directly, or do other forms of 
active conscription at marketing events and targeted campaigns.

To keep established donors on board and in the loop, we send regular communication 
(of their choice) up to 10 times a year.

leAVing A legAcY For the Future
A much‑valued component of our engagement with individual donors is 
through our legacy pledger initiative. Most of us would like to be remembered 
for something; to leave a mark on the world. Our cohort of legacy pledgers – 
individuals who have opted to secure a brighter future by leaving a small or large 
part of their estates to WWF – are among our most dedicated supporters. In the 
last financial year, we have had fruitful engagements with our legacy donors, 
interacting with them around our marine conservation work in Kleinmond in the 
Western Cape and the Walter Sisulu National Botanical Garden in Johannesburg. 
We are proud to count among our supporters a group that is so committed to 
making a contribution to a brighter future for the next generations.

cASe StudY 

cASe StudY 
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build
SuStAinAble 

Funding StreAmS

build A culture  
oF SucceSS

highlightS 2016
educAtion
Out of 128 staff members, 
9 have PhDs, 53 are 
postgraduate qualified, 
28 have bachelor degrees 
and the remainder all are 
technically qualified for 
their roles.

r650 million
WWF’s investment strategy 
continues to be successfully 
developed with total assets 
in our Prescient Living 
Planet Fund exceeding 
R650 million and investment 
performance exceeding its 
benchmark. The fund is open 
for private‑sector third‑
party investors (retirement 
funds) and business 
development actions 
have started.

zAndo
Favourable partnership 
secured with South Africa’s 
largest online mall, Zando. 
The WWF shop benefits 
from all marketing and 
communications with 
Zando’s customer database 
of more than two million 
registered active users.

r14 378 568
in unrestricted bequest 
income was realised 
from 11 estates including 
regular income from four 
bequest trusts.

build climAte 
reSilience

cop21
In the lead‑up to the global 
climate talks, WWF advocacy 
to government and civil 
society on South Africa’s 
INDC and COP position 
gained traction, with civil 
society in effect adopting 
WWF’s technical input.

SolAr poWer
WWF‑SA conducted 
research on localisation 
potential of concentrated 
solar power in South Africa 
captured in the report 
Concentrated Solar Power: 
A Strategic Industrial 
Development Opportunity 
for South Africa in 2015.

Food
The WWF Nedbank Green 
Trust-funded Southern 
African Food Lab positioned 
itself as a key protagonist 
in discussions about South 
African food systems.

The year under reporting has been a significant one 
for WWF, as it marks the end of a five-year strategic 
period. Such ambitious and challenging goals are 
difficult to achieve for WWF because there are numerous 
uncontrollable factors that come to bear on what we 
are trying to achieve. Additionally, attribution is tricky 
in a multi-actor/multi-factor context – leading one to 
ask, whose achievement is this? This is the landscape 
in which we report, and with all of these factors taken 
into account, it is evident that this has been a period of 
exceptional performance not seen in our organisation’s 
history. This has been made possible because of the 
expertise we possess and the investment we have been 
able to make in taking WWF’s work to scale.
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Secure ecologicAl 
ASSetS

iSpot
a FishforLife project, 
initiated to ensure integrated 
use of marine resources 
through developed platforms 
for the Fishtory and Catch 
Report projects as well as 
FishforLife website. 

17 500 hA
The extent of the Sneeuwberg 
Protected Environment 
declared in Free State – 
the first in that province.

broAden 
And engAge 

conStituencieS
eArth hour
The world’s largest 
global campaign for the 
environment yet again 
won hearts and support 
of various corporate 
partners and was endorsed 
by celebrity supporters 
such as Dale Steyn, Lorna 
Maseko, ProVerb and 
Catherine Grenfell.

ecomobilitY
WWF hosted this low‑
carbon transport challenge 
as part of the EcoMobility 
World Festival in Sandton, 
Johannesburg. The 
challenge was supported 
by city officials, CEOs and 
celebrities such as Miss 
SA Liesl Laurie, Maps 
Maponyane. Coverage 
on social media made an 
impression on Twitter users’ 
timelines >1m times.

ecologicAl 
SYStemS underpin 

SociAl And economic
Wellbeing

6
South African retailers, 
restaurants and suppliers 
engaged in WWF‑SASSI’s 
Retailer/Supplier 
Participation Scheme to meet 
targets set for sustainable 
seafood sourcing, including 
I&J, John Dory’s, Pick n Pay, 
Fruit & Veg City/Food 
Lover’s Market, Woolworths 
and SPAR.

WAter riSk 
Filter tool
Developed an online 
Water Risk Filter 
tool to help business 
understand their water 
risk and plan constructive 
mitigation actions.

4
major corporate entities have 
made public commitments 
for the procurement of 
sustainably produced 
sugar by 2020, using the 
Bonsucro global standard as 
a benchmark.
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highlightS 
2012-2016

perFormAnce
An individual performance 
management and 
development system was 
designed and implemented 
in 2012. It has become an 
essential organisational 
tool for both managers 
and employees in aligning 
individual goals to 
organisational goals.

deVelopment
WWF moved towards a focus 
on employee development 
as a means to develop 
organisation ability, to retain 
top talent and to create and 
strengthen opportunities for 
succession in key positions.

>13 million
From 2014 to 2016, WWF 
embedded into corporate 
loyalty programmes, for 
example, SAA Voyager that 
provides for communications 
and marketing to nine 
million customers annually 
and has raised over 
13 million donated miles 
(over R1 million in savings) 
to the work of WWF.

AdViSing StAte
WWF appointed by 
Department of Public 
Enterprises to provide 
technical and strategic 
advice pertaining to the 
transition to a low‑carbon 
economy in relation to state‑
owned companies.

green building
Held joint demonstration 
project with National 
Association of Social Housing 
Institutions to illustrate 
benefits of retrofitting 
of green technologies to 
social housing.

It has been a big year for WWF as we come out of a 
five-year strategic period that has seen wonderful 
milestones and significant change. The lessons learned 
over the last five years have been used to inform our 
strategic focus going forward and will be documented in 
the next annual report.

build
SuStAinAble 

Funding StreAmS

build A culture  
oF SucceSS

build climAte 
reSilience
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>400 000 hA
of land secured through 
biodiversity stewardship in 
the Grasslands, Fynbos and 
Succulent Karoo biomes.

85 500 hA
The Knersvlakte Nature 
Reserve, 85 500ha of 
Succulent Karoo, declared 
jointly by Cape Nature and 
the Leslie Hill Succulent 
Karoo Trust – the first 
nature reserve to be declared 
in 20 years in the  
Western Cape.

>50 000 hA
The Black Rhino Range 
Expansion Project secured 
27 921ha of habitat in 
KwaZulu‑Natal and 24 000ha 
in Limpopo. Ten populations 
have been created since 
BRREP’s inception.

>1 100
The WWF brand has evolved 
new meaning as significant 
effort went into decoupling 
the brand from a primarily 
species association to a 
greater association described 
by the vision. This has been 
achieved by equal focus on 
people in our environmental 
programmes of work, for 
example SASSI, Journey of 
Water, Earth Hour and the 
Living Planet Conference.

communicAtion
WWF developed a 
communications strategy 
centred on three key outcomes: 
FUNDING, ACTION and 
LEGITIMACY.

Wine
The SA wine sector is 
self‑regulating compliance 
and improved production 
through the fully traceable 
Sustainable Wines SA 
seal of assurance. WWF 
worked with CapeNature 
to bring landowners in the 
sector into legally binding 
stewardship agreements.

2
Two Journey of Water 
campaigns successfully 
completed, engaging the 
SA public through celebrity 
influencers and challenging 
them to find out where their 
water comes from.

>1 400 hA
of alien invasive plant 
species cleared by the Water 
Balance team, replenishing 
over 2,9 million KL of 
water through successful 
private sector investment 
by Woolworths, Nedbank, 
Sonae Novobord and local 
government.

Secure ecologicAl 
ASSetS

broAden 
And engAge 

conStituencieS

ecologicAl 
SYStemS underpin 

SociAl And economic
Wellbeing
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our impAct eNVIroNMeNTAL

As an environmental organisation we adhere to strict 
eco‑friendly mindfulness within our internal practices. 
A tangible demonstration of this is in our achievement 

in the reduction of greenhouse gas emissions through various initiatives at our head 
office in Cape Town and regional office in Johannesburg where we constructed our six-
star green building.

A video conference facility has been installed in both cities to encourage less 
business air travel between offices. The facility has also been successful in facilitating 
committee and external meetings that would otherwise have required air travel. 

To reduce this carbon footprint, WWF conducts monthly monitoring and reporting of 
business air travel.

The Head Office is based in 
Cape Town with offices in 

Johannesburg and Hilton. 
Total greenhouse gas 

emissions based on purchased 
electricity consumption 

was 232,9 tonnes tonnes 
(FY 2015 = 238,2 tonnes, 

FY 2014 = 301,7 tonnes, 
FY2013 = 295,6 tonnes)

Tonnes of CO2 per capita 
(total staff)
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Business air travel  
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meAt on the bone For SuStAinAble buSineSS
 WWF enjoys strong partnerships with many of South Africa’s top retailers, 
including Woolworths and Pick n Pay. These collaborations allow WWF the 
chance to share knowledge and expertise that align with businesses’ strategic 
goals while influencing sustainable business practices. In 2016, WWF, in 
partnership with Woolworths, conducted the country’s first beef life-cycle analysis 
to build on another first: a WWF-led dairy life-cycle analysis. The research 
will be used to inform beef procurement, build good supplier relationships and 
inform improvement efforts in the sector and will lead to better business and 
environmental practices.

What did it find?

The packaging for two 500g steaks can 
be made and disposed of for the same 
amount of carbon taken to produce a 
mouthful of steak.

300g of steak is equivalent (in terms of 
carbon) to powering an average South 
African household for a day.

In terms of water, more than 20 
packaging units are equivalent to one 
mouthful of feedlot finished steak, 
and around three packaging units are 
equivalent to one mouthful of free‑
range steak.

Between 5 and 30 litres of water are 
extracted from dams, rivers, and/or 
boreholes to produce every mouthful of 
steak, depending on whether the steak 
is free-range or feedlot finished.

>20 
pAckAging unitS
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ecoNoMIc

WWF South Africa is a business and as such needs to add economic value to the 
country. We do this through both core and programmatic operations. 

The system is guided by the King 3 Guidelines on Corporate Governance. WWF-SA 
invests in revenue generating assets and its expenditure is entirely focused on 
South Africa. 

WWF South AFricA
Statement of direct economic value generated and distributed  
for the year ended

r’000  R’000
2016  2015 

Net income 119 963 110 823 

Economic value distributed 110 365 116 263 
Finance and Business support 18 939 16 625 
Marketing and Fundraising 7 388 6 877 
Conservation projects 84 038 92 761 

Economic value retained (invested) 9 598 (5 440)
 

WWF South Africa understands that the success of our work depends wholly on 
those supporting environmental issues. To this end we have engaged increasingly 
with communities to ensure sustainable livelihoods.

Areas of local community engagement:

• Social Housing

• Small scale fisheries

• Land reform stewardship

• Leadership Development

• Community Based Natural Resource Management

• Stewardship in our biodiversity and freshwater programmes

 
Leading in labour practice and decent work

As a leader in civil society, WWF seeks to be a great place to work and to be a 
representative of South Africa in the global WWF Network. 

WWF is reviewing its investment strategy in line with the WWF Networks Initiative 
on Sustainable Funding and its responsibility as a South African organisation setting 
the example for those it challenges to shift their practices. WWF does not associate 
with suppliers that pose a high human rights risk to the organisation.

In a South African context, diversity is a key focus of WWF’s employment 
policy. WWF‑SA seeks to deliver its mandate with diversity as this will provide a 
competitive advantage for WWF‑SA to achieve its strategic intent. Diversity and 
equity in WWF-SA are driven by the CEO with the assistance of EXCO, and in 
particular the Head of Human Resources. A strategic organisational approach is 
used to create a diverse work environment and to create culture that supports and 
enhances it.

Direct economic value 
generated and distributed 
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 boArd oF directorS
From left to right: Cheryl Carolus, Mark Read, Shameela 
Ebrahim, Herman Wessels, Valli Moosa, Anthony Phillips, 
Morné du Plessis, Johan van Zyl, Murphy Morobe, 
Stephen Abrahams, Vusi Khanyile and Thebe Ikalafeng.  
Absent: Mavuso Msimang
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goVernAnce 

Board of Directors Valli Moosa (Chair)
Morné du Plessis (CEO)
Stephen Abrahams (CFO)
Cheryl Carolus 
Shameela Ebrahim

Thebe Ikalafeng
Vusi Khanyile
Murphy Morobe
Mavuso Msimang
Anthony Phillips

Mark Read
Johan van Zyl
Herman Wessels

Finance Committee Anthony Phillips (Chair)
Stephen Abrahams 

Morné du Plessis
Shameela Ebrahim 

Herman Wessels

Audit & Risk Committee Herman Wessels (Chair)
Vusi Khanyile

Anthony Phillips
Morné du Plessis (invite)

Stephen Abrahams (invite)

Comms & Marketing Thebe Ikalafeng (Chair)
Murphy Morobe

Morné du Plessis (invite)
Stephen Abrahams (invite)

Social Ethics & 
Transformation

Mavuso Msimang (Chair)
Cheryl Carolus

Shameela Ebrahim
Thebe Ikalafeng

Morné du Plessis (invite)
Stephen Abrahams (invite)

Remuneration & HR Johan van Zyl (Chair)
Valli Moosa

Mavuso Msimang
Mark Read

Morné du Plessis (invite)
Stephen Abrahams (invite)

Nominations Valli Moosa (Chair)
Cheryl Carolus
Murphy Morobe

Mavuso Msimang
Mark Read
Morné du Plessis (invite)

Stephen Abrahams (invite)

The WWF South Africa Board of 
Directors is the highest governance 
entity in WWF‑SA and provides 

strategic and governance direction to the organisation.
The board is comprised of committed individuals who hail from varying backgrounds 
and are among the leaders in their various fields. This diversity creates a platform 
rich in engagement and differences in opinion and expertise that serves to strengthen 
policy discussions, which in turn lead to robust and effective governance.

To enhance the board’s effectiveness, members often accompany programme staff on 
field trips, encourage debate on core business practices and streamlining the capacity 
of programme managers to do their work.

Each year, four board meetings are held while various committees meet once or twice 
a year.
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SummAriSed 
AnnuAl FinAnciAl 

StAtementS

statement of responsibility and approval by the 
Board of Directors for the year ended 30 June 2016
The Directors are responsible for the preparation, integrity 
and fair presentation of the annual financial statements 
of WWF South Africa. The summarised annual financial 
statements presented on pages 26 to 31 have been derived 
from the annual financial statements of WWF South Africa 
for the year ended 30 June 2016, prepared in accordance with 
International Financial Reporting Standard for Small and 
Medium‑Sized Entities (IFRS for SMEs) and include amounts 
based on judgements and estimates made by management.

The going concern basis has been adopted in preparing the financial statements and the 
directors are of the opinion that the Foundation will continue as a going concern in the future. 

The annual financial statements have been audited by the independent auditors, 
PricewaterhouseCoopers Inc., who were given unrestricted access to all financial records 
and related data, including minutes of all meetings of the Board of Directors. The audit 
report of PricewaterhouseCoopers Inc. is presented below.

The summarised annual financial statements, which have been derived from the audited 
annual financial statements of the Foundation for the year ended 30 June 2016, were 
approved by the Board of Directors on 27 October 2016 and are signed on their behalf by:

Valli Moosa herman Wessels 
Chairperson Director
Cape Town, 27 October 2016

Independent auditor’s report on summarised financial statements to the 
members of WWF south Africa
The summarised financial statements, set out on pages 26 to 31, which comprise the 
summary statement of financial position as at 30 June 2016, and the summary statement of 
comprehensive income, statement of changes in funds and statement of cash flows for the 
year then ended, and the related notes, are derived from the audited financial statements 
of WWF South Africa for the year ended 30 June 2016. We expressed an unmodified audit 
opinion on those financial statements in our report dated 27 October 2016. Those financial 
statements, and the summarised financial statements, do not reflect the effects of events 
that occurred subsequent to the date of our report on those financial statements.

The summarised financial statements do not contain all the disclosures required by 
International Financial Reporting Standards for Small and Medium‑sized Entities as 
applicable to the annual financial statements. Reading the summarised financial statements, 
therefore, is not a substitute for reading the audited financial statements of WWF South Africa.

Directors’ Responsibility for the Financial Statements
The directors are responsible for the preparation of a summary of the audited financial 
statements in accordance with the International Financial Reporting Standards for Small 
and Medium-sized Entities as applicable to summarised financial statements.
Auditor’s Responsibility
Our responsibility is to express an opinion on the summarised financial statements based 
on our procedures, which were conducted in accordance with International Standards on 
Auditing (ISA) 810, “Engagements to Report on Summary Financial Statements”.
Opinion
In our opinion, the summarised financial statements, derived from the audited financial 
statements of WWF South Africa for the year ended 30 June 2016 are consistent, in 
all material aspects, with those financial statements, in accordance with International 
Financial Reporting Standards for Small and Medium‑sized Entities as applicable to 
summarised financial statements.

Pricewaterhousecoopers Inc. 
Director: E Carelse 
Registered Auditor
27 October 2016
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2016 2015
Notes R’000  R’000 

ASSETS
Non-current assets 379 573 373 316 
Freehold properties 2 167 173 162 174 
Investment property 3 29 663 29 663 
Property, plant and equipment 4 17 350 17 218 
Financial Assets 5 165 387 164 261 

Current assets 34 293 30 918 
Accounts receivable and other debtors 4 875 6 167 
Inventory 205 131 
Cash and cash equivalents 5 29 213 24 620 

Total assets 413 866 404 234 

FUNDS AND LIABILITIES
Funds 6 402 352 392 754 
General fund 11 761 15 027 
Capital fund 98 444 99 012 
Projects fund 81 955 74 203 
Property fund 210 192 204 512 

Current liabilities
Accounts payable and other liabilities 11 514 11 480 

Total funds and liabilities 413 866 404 234 

 

2016 2015
R’000  R’000 

Income 112 641 102 154 
Subscriptions and donations – other 31 560 33 184 
Donations – property 4 440 8 368 
Public sector funding 10 774 10 156 
WWF Network funding 25 527 24 231 
Bequests 20 600 8 602 
Interest and dividends 6 218 6 254 
Earned income 13 522 11 359 

Disbursements 110 365 116 263 
Conservation disbursements 84 038 92 761 
Finance and Business support 18 939 16 625 
Marketing and Fundraising 7 388 6 877 

Surplus/(Deficit) before adjustment of investments 2 276 (14 109)
Investments – change in market value 7 322 8 669 

Total comprehensive income/(deficit) for 
the year

 
9 598 

 
(5 440)

 

Statement of financial 
position as at 30 June 2016

Statement of 
comprehensive income 

for the year ended 
30 June 2016
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General
fund

R’000 

Capital
fund

R’000

Projects
fund

R’000

Property
fund

R’000

 Total 

 R’000 

Balance at 1 July 2015 15 027 99 012 74 203 204 512 392 754 
Total comprehensive income 

for the year (8 557) 6 434 7 281 4 440 9 598 
Transfers of funds 5 291 (7 002) 471 1 240 –

Balance at 30 June 2016 11 761 98 444 81 955 210 192 402 352 

Balance at 1 July 2014 20 076 109 503 78 146 190 469 398 194 
Total comprehensive income 

for the year (15 455) 8 034 (6 387) 8 368 (5 440)
Transfers of funds 10 406 (18 525) 2 444 5 675 –

Balance at 30 June 2015 15 027 99 012 74 203 204 512 392 754 

Statement of changes in 
funds for the year ended 

30 June 2016

Statement of cash flow 
for the year ended  

30 June 2016

2016
 R’000 

2015
 R’000 

Cash flows from operating activities
Cash receipts from donors and other income 104 650 95 640 
Cash payments to suppliers, employees and projects (109 156) (115 373)

Cash (utilised)/generated from operations (4 506) (19 733)
Interest and dividends received 6 218 6 611 

Net cash inflow/(outflow) from operating activities 1 712 (13 122)

Cash flows from investing activities
Acquisition of freehold properties (4 999) (8 368)
Purchase of property, equipment and improvements to 

leasehold property (1 380) (8 849)
Reinvestment of investment income (4 493) (5 280)
Purchase of investments (1 251) (1 052)
Drawings of investments 15 000 32 057 
Proceeds on sale of equipment and vehicles 4 2 

Net cash inflow from investing activities 2 881 8 510 

Net increase/(decrease) in cash and cash 
equivalents 4 593 (4 612)

Cash and cash equivalents at the beginning 
of the period 24 620 29 232 

Cash and cash equivalents at the end  
of the period 29 213 24 620 
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1 AccouNTING PoLIcIes

 The principle accounting policies applied in the preparation of these annual 
financial statements are set below. These policies have been consistently applied to 
all the years presented, unless otherwise stated.

 Basis of preparation
 The summarised financial statements have been prepared in accordance with the 

International Financial Reporting Standard for Small and Medium‑sized Entities 
(IFRS for SMEs). The financial statements have been prepared on the historical 
cost basis, and incorporate the principal accounting policies set out below. They are 
presented in South African Rands.

 The preparation of financial statements in conformity with the IFRS for SMEs 
requires the use of certain critical accounting estimates. It also requires 
management to exercise its judgement in the process of applying the organisation’s 
accounting policies.

 The following is an extract of the more important accounting policies, relevant to 
the summarised annual financial statements: 

1.1 FREEHOLD PROPERTIES
 Freehold properties, which consist of nature reserves, are stated at cost or, if 

donated or bequeathed, at valuation on date of registration of transfer. 

1.2 INVESTMENT PROPERTIES
 Investment property, comprising freehold buildings, is held for use by the 

Southern African Wildlife College as its campus, and is not occupied by the 
Foundation. Investment property is carried at cost.

1.3 PROPERTY, PLANT AND EQUIPMENT 
 Property, plant and equipment are stated at cost or, if donated, at valuation 

on date less accumulated depreciation and any impairment losses. Land has 
an indefinite useful life and is therefore not depreciated. Property, plant 
and equipment are depreciated on a straight-line basis over their expected 
useful lives. The depreciation charge for each period is recognised in total 
comprehensive income unless it is included in the carrying amount of another 
asset. The assets’ residual values and useful lives are reviewed, and adjusted if 
appropriate, at each reporting date.

1.4 FINANCIAL ASSETS
 The Foundation classifies all its investments as “at fair value through profit or 

loss”. Investments are carried at fair value in the statement of financial position 
and all changes in fair value are presented in the statement of comprehensive 
income in the period in which they arise.

1.5 ACCOUNTS RECEIVABLES
 Accounts receivable are recognised initially at the transaction price and exclude 

amounts that are doubtful.

1.6 INVENTORIES
  Inventories are measured at the lower of cost and net realisable value.

1.7 CASH AND CASH EQUIVALENTS
 Cash and cash equivalents include cash on hand, balances with banks and cash 

deposits held at call or fixed terms with banks and are not subject to any risk of 
change in value.

1.8 ACCOUNTS PAYABLE AND OTHER LIABILITIES
 Accounts payable and other liabilities are recognised initially at fair value 

and subsequently measured at amortised cost using the effective interest 
rate method.

Notes to the summarised 
annual financial statements 

for the year ended 
30 June 2016
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Notes to the summarised 
annual financial statements 

for the year ended 
30 June 2016

continued

1.9 REVENUE RECOGNITION 
 Income is recognised on the accrual basis, except for donations and voluntary 

receipts that are recognised in the year of receipt. Interest is recognised on a 
time proportion basis unless collectability is in doubt. Dividends are recognised 
when the right to receive payment is established. Donations of non-cash 
items of a capital nature are brought to account at valuation on the dates of 
the transactions.

1.10 FOREIGN CURRENCY TRANSLATION
 Foreign currency transactions are translated into the functional currency 

using the exchange rates prevailing at the dates of the transactions. Foreign 
exchange gains and losses resulting from the settlement of such transactions 
and from the translation at year-end exchange rates of monetary assets and 
liabilities denominated in foreign currencies are recognised in the statement of 
comprehensive income.

1.11 LEASES
	 Leases	in	which	a	significant	portion	of	the	risks	and	rewards	of	ownership	

are	retained	by	the	lessor	are	classified	as	operating	leases.	Payments	made	
under operating leases (net of any incentives received from the lessor) are 
charged to the statement of comprehensive income on a straight-line basis over 
the period of the lease. The leases have varying terms, escalation clauses and 
renewal rights. 

1.12 RETIREMENT BENEFITS
	 The	Foundation	participates	in	a	defined	contribution	scheme,	the	assets	of	

which are held in a separate trustee-administered fund. The Foundation’s 
contributions to the scheme are charged to the statement of comprehensive 
income in the year to which they relate. The Foundation has no further payment 
obligations once the contributions have been paid.

2016
R’000 

2015
 R’000 

2 FREEHOLD PROPERTIES
Freehold properties at cost or valuation:
nature reserves 167 173 162 174 

The use and management of nature reserves has 
been transferred to relevant statutory conservation 
agencies by way of long-term lease agreements 
at nominal rentals. Details regarding freehold 
properties	are	available	at	the	registered	office	of	
the Foundation. 

3 INVESTMENT PROPERTY

Buildings – Southern African Wildlife College 29 663 29 663 

The buildings are utilised by the Southern African 
Wildlife College as its campus at a nominal rental. 
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Notes to the summarised 
annual financial statements 

for the year ended 
30 June 2016

continued

2016
R’000 

2015
 R’000 

4 PROPERTY, PLANT AND EQUIPMENT

Vehicles
At cost 199 199 

Accumulated depreciation (199) (199)

– –

Equipment and leasehold improvements

At cost 10 286 9 645 

Accumulated depreciation (6 293) (5 102)

3 993 4 543 

Land and building – 23 Melle Street,  
Braamfontein, Johannesburg

Land 2 140 2 140 

Building 11 274 10 535 

Accumulated depreciation (57) –

13 357 12 675 

17 350 17 218 

5 FINANCIAL ASSETS, CASH AND  
CASH EQUIVALENTS

Unit trusts managed by financial institutions 
at market value 165 387 164 261 

Cash and cash equivalents 29 213 24 620 

194 600 188 881 

Financial assets are mainly invested in regulated Collective Investment Schemes 
(unit trusts), managed by authorised and regulated Financial Service Providers. 
Market and portfolio risk is managed by specialist and knowlgeable investment 
managers according to the strategic mandate. Asset class exposure is diversified and 
as at year-end are: Equity 67% and Income/Fixed Interest 33% (2015: Equity 70%, 
Fixed Interest 30%).

6 FUNDS

 The accumulated funds have been earmarked as follows where applicable:

 General fund –  represents accumulated funds available for projects and 
administration.

 Capital fund –  represent funds raised or transferred from the General Fund 
available for strategic operational or conservation initiatives.

 Projects fund –  represents funds available or earmarked for projects.

 Property fund –  represents funds already applied in the acquisition of conservation 
properties and the value (at date of donation) of properties 
donated to the Foundation.
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Notes to the summarised 
annual financial statements 

for the year ended 
30 June 2016

continued

2016
R’000 

2015
 R’000 

7 COMMITMENTS

 The Foundation is committed to make payments on: 

7.1 Approved projects:
Within the next 12 months 49 397 38 080 
Thereafter 5 164 2 478 

54 561 40 558 

7.2 Office rent:
Within the next 12 months 2 702 2 341 
Between 2 – 4 years 5 112 9 115 

7 814 11 456 

8 CONTINGENT LIABILITIES

 The Foundation has provided a guarantee to the value of R27 100 to ABSA Bank 
Limited with regards to the provision of electricity by ESKOM to the Southern 
African Wildlife College. The Foundation has also provided a guarantee to the value 
of R502 915 to Eris Property Group (Pty) Ltd with regards to the lease agreement of 
1st Floor, Bridge House, Boundary Terraces, Mariendahl Lane, Newlands.

9 RETIREMENT BENEFITS

 The Foundation participates in a defined contribution scheme. Most permanent 
employees are members of the scheme, which is invested independently of the 
finances of the Foundation by Sanlam Life Insurance Ltd. The scheme is governed 
by the Pension Funds Act of 1956.

10 TAXATION

 The Foundation has been approved by the South African Revenue Services as a 
“public benefit organisation” in terms of section 30 of the Income Tax Act and 
is exempt from income tax in terms of section 10(1)(cN) of the Act. Donations 
to the Foundation are exempt from donations tax and estate duty and will be 
tax-deductible in the hands of donors in terms of and subject to the limitations 
prescribed in Section 18A of the Income Tax Act.

The audited annual financial statements are available at the registered office of 
the Foundation.
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ASSociAted truStS for the period 1 March 2015 – 
28 February 2016

The National Parks Trust  
of South Africa

The Trust was established in 1968 to enhance South Africa’s protected area network. 
It has spent R155 million and contributed over 122 000ha of land as part of these 
efforts. It is administered by WWF South Africa.

Trustees

Mr JP Rupert (Chairperson) 
Mr PG Daphne (Appointed 8 October 2015) 
Dr MA du Plessis 
Mr FG Mketeni (Appointed 24 April 2015)
Mr MEC Read

The WWF Nedbank 
Green Trust

Now in its 25th year, the WWF Nedbank Green Trust has brought people and nature 
together and is one of the longest‑running partnerships between a corporate and a non‑
profit organisation in the history of South Africa. Over R212 million has been raised to 
fund more than 230 diverse conservation projects throughout the country. The WWF 
Nedbank Green Trust has played a critical role in catalysing change through innovative 
projects like the Working for Water programme (1995-2002), the Biodiversity & Wine 
Initiative (BWI) (2004‑2010), Eco Schools (2004‑2011) and WWF‑SASSI (2004‑2010). 
The Trust has now set its sight on 2020 to ignite new ways for people and nature to 
thrive. The WWF Nedbank Green Trust, through WWF-SA, works with a large number 
of organisations to find innovative solutions.

Trustees

Mr V Naidoo – Chairperson (Appointed 1 February 2016)
Dr RJ Khoza – Chairperson (Resigned 11 May 2015)
Prof C T Chimimba
Mr PG Daphne 
Dr MA du Plessis
Prof B Figaji 
Mr TSB Jali 
Dr BJ Kani
Mr WM Krüger (Appointed 1 February 2016)
Ms MP Mbengashe
Ms ASM Mearns
Ms L van Hasselt
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Since its inception, WWF South Africa has developed a range of trusts to further our 
conservation work. These trusts each have specific areas of focus which assist WWF with 
achieving our goal of stopping the degradation of the planet’s natural environment and 
building a future in which humans live in harmony with nature.
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The Leslie Hill Succulent 
Karoo Trust

The Trust was founded in 1995 by its namesake, the late Mr Leslie Hill. Mr Hill 
established the Trust to fund strategic conservation initiatives in the Succulent 
Karoo, particularly land acquisition for the creation and expansion of core 
conservation areas. To date, more than R106 million has been disbursed for the 
purchase of more than 235 000ha of conservation land.

Trustees

Mr F van der Merwe (Chairperson)
Dr MA du Plessis
Prof MT Hoffman

The Table Mountain Fund The Table Mountain Fund was established by WWF South Africa as a capital trust 
fund in 1998, after raising more than R9 million from South African donors for the 
conservation of Table Mountain and the Cape Peninsula. This funding was used to 
secure further capital of US$5 million, for the conservation of the entire Cape Floral 
Kingdom, from the Global Environment Facility. To date, over R62 million has been 
disbursed to conservation projects.

Trustees

Prof B Figaji (Chairperson) 
Dr MA du Plessis
Ms Y Firfirey 
Dr C Johnson 
Mrs M Lau
J Manuel 
A Nenguke 
J Smith 

The Southern African 
Wildlife College Trust 

The Trust was founded by WWF South Africa in July 2000 as a means of ensuring 
a permanent income stream for the training of Southern African Development 
Community conservation managers at the Southern African Wildlife College. 
To date, over R17 million has been raised and R9,3 million awarded for scholarships 
and bursaries.

Trustees

Ms LJ Richardson (Chairperson)
Ms KM Bergs (Appointed 13 October 2015) 
Mr GR S Broucke
Mr CH de Villiers 
Mr I Goodwin
Countess SMMI Labia
Mr W Myburgh
Mr LD Sefu
Dr Taye Teferi    

For more information on these Trusts, visit wwf.org.za 
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our truSteeS as on 30 June 2016

Dr T Abrahamse
Mr GM Ackerman
Mr R Andersen
Mr HI Appelbaum
Mrs W Appelbaum
Dr G Avery
Mr PD Bacon
Mr L Bailes
Mr SW Barlow
Mr M Barnes
Mr CP Beatty 
Mr C Bell
Mr DT Blackburn
Mr TA Boardman
Mrs SE Boardman
Ms SL Botha 
Mr MA Brey 
Mr DC Brink 
Mr R Bruyns 
Mr RFG Cadiz 
Ms C Carolus
Mr A Charter
Mr PJ Clarke
Mr D Cloete‑Hopkins
Dr P Cluver
Mr LJ Coelen
Mr J Coulter
Dr DC Cronje
Bishop G Davies 
Prof CM de la Rey
Mr AH De Silva
Mr CH de Villiers
Mr W Dewar
Mr LL Dippenaar
Ms S Ebrahim
Mr DL Eggers
Mr E Ellerine
Dr A Enthoven
Dr CJ Fauconnier
Mr GT Ferreira 
Prof B Figaji
Mr PH Flack
Mr A Fourie
Mr BL Frankel
Mr JA Freemantle 
Mr MA Furst
Dr J Goldin
Dr A Golding
Mrs P Golding
Mr PM Goss
Mrs GE Gray
Mr DCS Haggie
Dr J Hanks

Mr PK Harris
Ms Hau‑Yoon
Mr R Havenstein 
Mr DA Hawton 
Mr PL Heinamann 
Dr BE Hersov
Dr EH Hertzog 
Dr AEF Heydorn 
Mr GM Hossack
Prof BJ Huntley 
Mr T Ikalafeng
Mrs HC Japhet
Mr JL Job
Prof MM Katz
Mr VP Khanyile
Mr MG Khumalo
Mr FWJ Kilbourn
Mr ADC Knott‑Craig
Countess S Labia
Mr R Lascaris
Mr DM Lawrence
Mr D Lewis
Mr A Lubner
Mr JA Mabuza
Mr EM Mafuna
Ms M Makanjee
Archbishop Dr T Makgoba
Mr PM Makwana
Mr KI Mampeule 
Mr P Mann
Mr J Matsau
Mrs AA Maule
Mr GD May
Mr WJ McAdam
Mr K McArthur
Mrs E Meaker
Mr RP Menell
Mr T Modise
Ms D Mokhobo
Mr MM Morobe
Mr MV Moosa
Mr DB Mostert
Mr JF Mouton
Mr M Msimang
Dr PGS Neethling 
Ms NF Newton‑King
Dr CG Olver
Mrs JW Oppenheimer
Mr NF Oppenheimer
Mr K Patel
Mrs J Paumgarten
Mr JW Penny
Ms R Phiyega

Mr AJ Phillips
Mr A Pistorius
Mr RA Plumbridge
Mr M Rademeyer
Dr FE Raimondo
Mr ME Ramano
Mr G Ravazzotti
Mr ME Read
Mrs E Rees‑Jones
Ms L Richardson
Ms L Rodwell van Hasselt
Mrs L Roode
MR KC Rumble
Mrs GA Rupert
Mr JP Rupert
Mrs H Rupert‑Koegelenberg
Mr G Saintz
Dr RJ Scholes
Mr HL Shill
Dr S Singh 
Mr BP Slingers
Mr W Smith
Dr FA Sonn 
Mr RJA Sparks
Mr TI Steenkamp
Mr S Steward
Mr JDT Stofberg
Mr KE Taeuber
Mr RKC Taylor
Mr CR Troeberg
Mr DJ Upshon
Mr E Van As
Mr VAP van der Bijl
Mr F van der Merwe
Mr GD van der Veer
Mr G van Heerden
Mr AP van Heeren
Mr JH van Huyssteen
Prof AS van Jaarsveld
Mr G van Niekerk
Mr JC van Reenen
Mr AJ van Ryneveld
Dr J van Zyl
Mr JJM van Zyl
Mr PJ van Zyl
Adv J Verster
Mr T Vosloo
Mrs K Waddell
Dr CH Wiese
Mrs ME Wilson
Mr H Wessels
Mr PL Zim
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our SupporterS Our efforts in conservation and 
addressing global environmental 
challenges depend on the loyal 

support of the passionate individuals and organisations 
with whom we have built strong and long‑lasting 
relationships.

International Funders

Conservation International
Critical Ecosystem Partnership 

Fund (CEPF)
Department for the Environment, 

Food and Rural Affairs (UK)
Development Bank of Southern 

Africa (DBSA)
Foreign & Commonwealth Office, 

British High Commission
Enclude
Deutsche Gesellschaft für 

Internationale Zusammenarbeit 
(GIZ)

Global Environment Facility
High Commission of Canada
International Bon Ton Toys (IBTT)
Ministry of European and 

International Cooperation
Maas Maassen Fund
Marks and Spencer
Merchant Ambassador
Royal Danish Embassy
SAB Miller
Technical University of 

Denmark (DTU)
International Climate Initiative 

(IKI) of the German Federal 
Ministry for the Environment, 
Nature Conservation, Building and 
Nuclear Safety (BMUB)

United Nations Development 
Programme (UNDP)

US Department of State
WWF Indonesia
WWF International
WWF Netherlands
WWF Sweden
WWF United Kingdom
WWF Zimbabwe

sponsorships or Donations
(r1 million and above p.a.)

Department of Environmental Affairs
Hans Hoheisen Charitable Trust
HSBC Africa

Mondi Group Ltd
Nedbank Group Ltd
Pick n Pay
South African Breweries
Sanlam Ltd
The Boeing Company
The Leslie Hill Succulent Karoo Trust
Wenhold Family Trust
Woolworths (Pty) Ltd

sponsorships or Donations 
(r100 000 – r999 999 p.a.)

Allan & Gill Gray Charitable 
Foundation

BRECO
Charl van der Merwe Trust
FirstRand Foundation and 

Tshikululu Social Investments
Irvin & Johnson
Johannesburg Stock Exchange 
Lamont Will Trust
Lou Orr Trust
Nedbank Private Wealth
Ocean Basket
Pioneer Foods (Pty) Ltd
Rand Merchant Bank
Santam Ltd
Sonae Novobord
Southern Africa Regional 

Environmental Program (SAREP)
USAID
The Lewis Foundation 
UPM Raflatac

sponsorships or Donations 
(r50 000 – r99 999 p.a.)

BirdLife SA
Fruit & Veg/Food Lover’s Market
Gabriel Foundation 
John Dory’s
Mapungubwe Institute for Strategic 

Reflection (MISTRA)
Oceana Group
Pioneer Fishing
Sea Harvest Corporation (Pty) Ltd
SPAR Group

United National Development 
Programme

Viking Fishing Holdings (Pty) Ltd

sponsorships or Donations 
(r5 000 – r49 999 p.a.)
Andrew & Pamela Somerville Trust
Bradfield Foundation
Energy Events
Fairbairn Trust
Greenhalgh Charitable Trust
Jesse Graham Memorial Foundation
John Kalmonson Copi Trust
La Vita Living Products
Malcolm & Janet Wallis 

Charitable Trust
Rotary Club of Claremont
South African Deep-Sea Trawling 

Industry Association
Strong Trust
Waterland Boerdery
Water Research Commission

Principal/Green members
Barloworld Ltd  
Investment Solutions  
Italtile Foundation Trust  
Megafreight Services (Pty) Ltd  
Mr Price Group Ltd  
Naspers Ltd  
Nedbank Ltd  
Omnia Group Ltd  
Prescient Holdings (Pty) Ltd  
Remgro Ltd  
Sanlam Ltd  
Standard Bank Ltd of SA Ltd  
Sun International Group  
Taeuber Management Trust  
Tongaat Hulett Ltd  
Vodacom Group Ltd 

senior/Gold members
Assore Ltd  
AVI Ltd  
Distell Ltd  
EcoCyle  
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Investec Bank Ltd  
Italtile Ltd  
JSE Ltd  
MediClinic International Ltd  
Melbro Group Ltd  
PPC Ltd  
Rallen (Pty) Ltd  
Sappi Ltd  
Sturrock & Robson Holdings Ltd  
Trencor Services (Pty) Ltd  
Tetra Pak South Africa (Pty) Ltd  
UPM Raflatac

Partner/silver members

Agri-Expo  
Competitive Capabilities  
Haggie Charitable Trust   
Hollard Insurance Company Ltd  
Inzalo Investment Holdings (Pty) Ltd  
Marshalls Group Ltd  
MBB International Services  
Pallet Supply Ltd  
Penguin Random House South Africa  
SA Sugar Association  
Sentinel International  
The Mackenzie Foundation  
Werksmans Attorneys

Licensing Partners

Adventure Inc
Boland Promotions
Carrol Boyes (Pty) Ltd
Eco‑Lite Innovations
Township Patterns
Uniross Batteries
Woolworths (Pty) Ltd

Donations-in-kind
(r100 000 – r999 999 p.a.)

AVIS Rent A Car, Southern Africa
Cinemark
Everard Read Gallery (Pty) Ltd
Fiat South Africa
Ford Wildlife Foundation
LiquidCRM
Mondi Group Ltd 
MultiChoice South Africa
Nissan SA (Pty) Ltd 
Posterscope
Primedia Outdoor
SAA Voyager Programme 
Space Age Technologies (Pty) Ltd
Sun International

Donations-in-kind
(r50 000 – r99 999 p.a.)

Adrian Steirn
Babylonstoren
Condé Nast House and Garden
Internet Solutions

Donations-in-kind
(r5 000 – r49 999 p.a.)

Celerity Systems (Pty) Ltd
Gerda Nicholson Designs
Hamilton Russel Vineyards
Hotel Verde 
iVeri Payment Technology
Marais Müller Hendricks Inc. – 

Stellenbosch
Pick n Pay
Spectrum Solutions
Spoor & Fisher Attorneys
Strong Trust
Water Research Commission

Legacies

Anderssen, E
Appelyard, AME
Beck, R
Fehr, W
Ferreira, SA
Gould, F 
Hallauer, VA
Jones, LF
King, MP
Malley, DJ
Tonneson, ER
Vialls, AOM
Wainwright, OS
Webb, M

income
For 2016

21% 
WWF netWork

17%
bequeStS

13%
truStS & 
FoundAtionS

20%
corporAte

9%
public Sector

22% eArned

diSburSementS
For 2016

87% 
conSerVAtion

7%
oFFice Support

6% 
FundrAiSing

-2%
indiViduAlS
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 StAFF as on 30 June 2016

Directorate
Dr Morné du Plessis (CEO)
Augustine Morkel 

(Executive Manager: 
Operations)

Emelda Driesen
Alexia Leetz
Cerin Maduray
Dr Samantha de Villiers
Hendrik Pfaff
Cynthia Smith

human resources
Yolande Jacobs 

(Executive Manager)
Bridget Berlyn
Nokuthula Pepese

Finance & Business 
support
Stephen Abrahams (CFO)
Paulette Golding
Ralph Hendricks
Nicole Hendriks
Jodie Johnson
Nianda Kruger
Priscilla Lakey
Lefa Mareka
Oscar Modiba
Nombuso Nqwakuzayo
Jacques Pieterse
Maylene Scholtz
Lauren Smith
Tasneem Smith
Alyson Steenkamp
Graeme Williams
Mayleen Williams
Hlengiwe Zwane

strategic 
communications
Pedzi Gozo 

(Executive Manager)
Tracia Deyce
Melissa du Preez
Natasha Jones
Selaelo Mannya
Nomonde Mxhalisa
Sindiswa Nobula
Lizanne Peters
Eitan Prince
Natasha Prince

Sue Ras
Kim Webster

Business Development
Dr Andrew Baxter (Head)
Lesley Booysen
Stephen Elliott‑Wetmore
Dr Amy Goldblatt
Mercia Isaacs
Kassie Khanye
Yulin Linklater
Tsitsi Mkombe
Shela Patrickson
Koogan Pillay
Somilanathi Shosha
Virginia Styer
Rochelle Trout

environmental 
Programmes
Theressa Frantz (Head)
Rizqah Amien
 
Climate Change
Kgaugelo Chiloane 

(Senior Manager)

Environmental Leaders 
Programme
Dr Glenda Raven 

(Senior Manager)
Heather Jacobs
Lameez Eksteen
Sibusiso Khuzwayo – Intern

Freshwater
Christine Colvin 

(Senior Manager)
Janine Titus
Gareth Boothway 
Rodney February 
Dr Saskia Fourie 
Helen Gordon 
Nthabiseng Khena
Vaughn Koopman
Dr David Lindley
Lumka Madolo
Dean Muruven
Dr Klaudia Schachtschneider
Susan Viljoen 
Sharon Wilson

Land and Biodiversity 
Stewardship
Angus Burns 

(Senior Manager)
Ayanda Cele
Nonkazimlo Mafa
Asanda Mafila
Thando Mendela
Samukeliswe Mnguni
Onkemetse Nteta
Taryn Rossenrode
Vanessa Stone
Natasha Wilson
Sinethemba Cele – Intern

Marine
John Duncan 

(Senior Manager)
Robin Adams
Junaid Francis
Jessica Greenstone
Chris Kastern
Thelisa Mqoboka
Melisha Nagiah
Pavitray Pillay
Stephanie Rainier
Mkhululi Silandela
Monica Betts – Intern

Rhino Programme
Dr Jo Shaw 

(Programme Manager)
Joeline Barnato
Dr Jacques Flamand
Pamela Sheriffs
Nelisiwe Vundla – Intern

Sustainable Agriculture 
Inge Kotze 

(Senior Manager)
Wendy Engel
Shelly Fuller
Joan Isham
Mireille Lewarne
Vongani Rikhotso
Samantha Sithole

Table Mountain Fund
Kerry Maree 

(Programme Manager)
Boitshekwane Kgantsi
Carla Wood

Policy & Futures unit
Saliem Fakir (Head)
Tatjana von Bormann 

(Senior Manager)
Tjasa Bole-Rentel
Nazriah Davids
Ellen Davies
Adele Faasen
Manisha Gulati
Innocentia Modau
Louise Naude
Nomehlube Nkume
James Reeler
Alexis Scholtz
Louise Scholtz
Kelello Senoko
Dr Nan Tian

Global climate & 
energy Initiative
Tasneem Essop 

(Head: Low Carbon 
Frameworks)

Mandy Woods 
(Head of Communications)

Jaco du Toit

Regional Office 
of Africa
Tasneem Suliman

African rhino 
Programme
Dr Joseph Okori
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Why we are here

www.wwf.org.za

to	stop	the	degradation	of	the	planet’s	natural	environment	and
to	build	a	 future	in	which	humans	li ve	in	harmony	with	nature.
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recYcledmAke A donAtion

leAVe A legAcY

become A buSineSS 
pArtner

Shop With WWF

brAnd licenSing

By donating once‑off or by a 
regular debit order, you can 
support WWF in achieving our 
important conservation goals

From CSI to corporate strategies, 
WWF is your partner for innovation 
and shared value towards business 
sustainability. Sign up as a Corporate 
Network Partner or donate your 
company’s products or services

Support our work by purchasing 
from our wide range of WWF 
t‑shirts, hoodies, toys, mugs, 
bags and much more:  
wwf.org.za/shop 

Products that meet our sustainability 
criteria can be co‑branded with our 
logo, with a percentage of proceeds 
coming to WWF

By leaving a bequest in your 
will, you leave a living legacy 
that will have a lasting impact 
on our planet for generations 
to come

Ways to support us

pAYroll giVing
Engaging your staff 
through payroll giving 
inspires your most valued 
resource and creates a 
culture of participation 
and giving


